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KornuTuBHO-parMmaTnyecKue acneKThbl JUCKYPCUBHOI THOPUIHOCTH B AHIJIOSA3bIY-
HOM NOTPEOUTEIHCKOM OHJIAIH-0T3bIBE HA Nap(IOMEpPHYI0 MPOIYKIIUIO

lBOpOHI/IH A.A., ! Tamunknii E.O.
r 0CyOapCcmeeH LI YHUBEPCUMEM RPOCEEULEeHUS

Annomauus: 0OBEKTOM TPEACTABICHHOIO HCCIICAOBAHUS SBISCTCS AHIJIOA3BIYHBIN MOTPEOUTEILCKUN OHJIANH-
OT3BIB Ha Map(PIOMEPHYIO MPOAYKIUIO, a TMPEAMETOM HCCIETOBAHUS BBICTYMAET AUCKYPCHUBHAsI TMOPUIHOCTH Kak
KOTHUTHUBHO-TIparMaTuieCKasa KaTreropus, nmpeacTraBjCHHas B YKa3aHHOM OT3BIBC. L[CIH)}O pa60T1>1 SABJISACTCS BBISIB-
JICHWE W aHAIM3 CIy4aeB JUCKYPCHUBHOW F'MOPUIHOCTH HA OCHOBE CYNISCTBYIOUICH KTacCU(UKALUU THUIIOB JTUCKYP-
ca. Ha mepBoM arame npencraBieH BRIOOPOYHBIN aHANN3 PEIPE3eHTATUBHEIX puMepoB. Ha BTopom 3rtame mpen-
CTaBJICHHAS IIeJIeHaNpaBIeHHas: BEIOOpKa Ha MaTepuaie AByx apomaroB (Dior Sauvage u Chanel No. 5 EDP). Kpu-
TEpHEeM O0TOOpPA apOMATOB MOCITY)KHJIa UX MOMYJISIPHOCTh U KYJIBTYPHAsi 3HAYUMOCTh. BbIJIeICHbI TICPBUYHAS U BTO-
pUYHAs PETNpPEe3CHTAIlNN AUCKYPCHUBHBIX THUIIOB B TEKCTaX OT3bIBOB. OnmcaHbl (eHOMEHBI TOMOT€HHOW M TETEPO-
TE€HHOW JHUCKYPCHBHON TMOPUIHOCTH, & TaK)Ke THOPUAM3AINY MPArMaTHYECKUX KAHPOB, YTO CO3/[aeT OCHOBaHUE
JUTSL KJ1acCcH(DUKaIUK aHTIIOSA3BIYHBIX OHJIAWH-OT3BIBOB Ha Ap(IOMEPHYIO MPOAYKIUIO. PaccMOTpeHsI penpe3eHTa-
THBHBIE IIPUMEPHI JUCKYPCUBHBIX TUIOB. [IpencraBieH aHann3 KOHKPETHBIX CIy4aeB HAa MaTEpHaJIe OHJIAMH-
OT3BIBOB, TMOCBSAIIEHHBIX IBYM apomaraM. BrepBbie kiaccudukamnus AUCKYPCOB NMPUMEHEHA K MUKPOXKaHpPY OH-
JIaiH-OT3bIBOB, UYTO JEMOHCTPUPYET €€ YHUBEPCAIbHOCTh. Pe3ylbTaThl MCCIIEIOBAHUS CBUIIETEIILCTBYIOT O TOM,
YTO T€TEPOrCHHAs THOPHUIHOCTD CIIY)KUT MOIIHBIM IParMaTHYeCKUM MHCTPYMEHTOM IS co3faHus dddekra yoe-
mutenbHoCTU. [IpeacTapneHHast MOAENs aHAIM3a MOXKET OBITh UCTIONB30BaHA IS JAIBHEHIIETO N3YYeHUs OHIIAHH-
OT3bIBa KaK MUKPOXaHPA.

Knroueevle cnoea: KOTHUTHBHAS TparMaTuka, JAMCKYPCHUBHAs PEMpE3CHTAIMS 3HAHMs, KJIACCU(DUKAIUU THIIOB
JIUCKypca, MHTEPHpETAIHs OT3hIBOB, MUCKYpCHUBHAS THOPHUIHOCTH, AHTIIOSI3BIYHBIA MOTPEOUTENbCKHUA OHIIAlH-
OT3bIB, Tap(rOMepHast PO YK
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Cognitive-pragmatic aspects of discursive hybridity in English-language
online consumer reviews of perfumes
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Abstract: the object of the presented research is an English-language online consumer review of perfumery prod-
ucts, and the subject of the study is discursive hybridity as a cognitive-pragmatic category presented in this review.
The aim of the work is to identify and analyze cases of discursive hybridity based on the existing classification of
types of discourse. At the first stage, a sample analysis of representative examples is presented. At the second stage,
a targeted selection is presented based on the material of two fragrances (Dior Sauvage and Chanel No. 5 EDP).
The selection criteria for the fragrances were their popularity and cultural significance. Primary and secondary rep-
resentations of discursive types within the review texts are identified. The phenomena of homogeneous and heter-
ogeneous discursive hybridity, as well as the hybridization of pragmatic genres, are described, forming a basis for
classifying English-language online reviews of perfumes. Representative examples of discursive types are consid-
ered. An analysis of specific cases based on online reviews of two fragrances is presented. For the first time, the
classification of discourses was applied to the microgenre of online reviews, which demonstrates its universality.
The results of the study indicate that heterogeneous hybridity serves as a powerful pragmatic tool for creating the
effect of persuasiveness. The presented analysis model can be used to further study the online review as a mi-
crogenre.
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Beenenue Ilo cayuato roOunest xkputuka B r. PpankpypT-Ha-
TekcT, MOMEMEHHBI B KOTHUTHBHO-TUCKYpPCUB- Maiine ObIJIO HAMEUYEHO TOPXKECTBO U B ATOT K€ JICHb
HBIH pakKypc, OOHApPY>KMBAaeT — IOMHMO YMEHUS TaM TPOXOJHiia MacliTabHasi cTyaeH4eckas MaHude-
BHEILIHEH, «poTorpaduueckoin» (GUKCaUuu IEHCTBU- cTauusi NPOTUB BBOJAA IUIATBI 3a O0Opa3oBaHHE:
TEJIBHOCTH — UCKITIOYUTEbHYIO CIIOCOOHOCTDh 3pUMOI «[y]BHaEeB KpUTHKA, CTYAEHTBl OCTAHOBWINCH, HA MO-
nepefayn 3aKOHOMEPHOCTEH, OTHOCSIIMXCS K BHYT- MEHT YMOJIKJIM U HEOXKHIaHHO 3anenu “Happy birth-
PEHHUM OHTOJIOTMYECKHUM CBA35IM PEAIbHOCTU U IIPO- day to you”. Paiix-Panuukuii, yAuBIEHHBIA STUM
MyIIEHHBIM 4Yepe3 CO3HAHME CO3/aTeNs pEedYeBOro CIIOHTaHHBIM BBIPA)KEHHEM IPU3HATENBHOCTH, CJIErKa
npousBeneHus. Ilpy  3TOM B KOTHUTHBHO- MOKJIOHWJICS, TOMaxajd HMIIPOBU3UPOBAHHOMY XOpY
MparMaTHYeCKOM IUIaHE CYIIECTBEHHa HE CTOJBKO PYKOW M y#anmuics B 3[aHHME LEPKBU. A JEMOHCTpaH-
CTENEHb COOTBETCTBHSI CYOBEKTMBHOTO 3HAaHUS 00 Thl JBUHYJIMCH AAJbIle, BBIKPUKUBAS CBOU JIO3YHIH»
9THX 3aKOHOMEPHOCTSAX OOBEKTHBHOMY IIOJIOKEHHIO [5, c. 129].
JIell, CKOJIbKO (PYHKIIMOHAIIbHBIE BO3MOXKHOCTH 3TOTO DOneMeHThl pa3HbIX THUIIOB AWUCKypca, B 0OmEM H
3HaHHWA B OTHOIIEGHWHU IOJYYEHUS HOBBIX JaHHBIX, LEJIOM BOCIPUHUMAEMOT0 B Ka4eCTBe crieudpuyecko-
MOPOXKIICHUS HOBBIX TEKCTOB M OCYLIECTBJICHHUS 3(]- ro croco0a penpe3eHTaluy JeHCTBUTEIBHOCTU JTH00
(heKTUBHON KOMMYHHKAIIHH. e€ ¢parmenta («A discourse is a particular way of
CyOBeKTHBHOE 3HAHHE, HAIPUMEpP, O IUCKYPCHB- representing the world (or parts of the world)» [7, c.
HOM B3aUMOJCHCTBHU (MEHE AMCKYpPCOB), HE IOABEP- 143]), MoryT BOCHpPOM3BOAUTHECS KaK B peajbHOM pe-
rasicb IpsIMON pedIieKCHH B Pa3HBIX PEUEBBIX COOBI- 4eBOM COOBITHH (CM. IPUMEP BHILIE), TAK U B TEKCTE.
THSAX, BCE )K€ MPHUBOJIUT K M3MEHEHHIO BepOaJIbHOTro ConepxareinbHO-()yHKIIMOHATBHBIC 0COOEHHOCTH
MOBEJICHUS T10]] BO3/IEHCTBUEM JIMHAMUKN KOHTEKCTA. TEKCTa C OT3BIBOM Ha Map(IOMEPHYI0 MPOLYKIHIO
Tak, B.O. ®enopoBckas HaxomuT y Ouorpada wus- MO3BOJISIFOT OTHECTH €ro K MOTPEOUTETBCKOMY JHC-
BECTHOI'O HEMEIIKOTO JUTepaTypHOTO KpUTHKa M. Kypcy. OTOT TEpPMHH MBI UCTIOJIB3yEM BCIIEH 32 OTEUe-
Paiix-Panunkoro omnucaHue CIEIYIOIIEd CUTyalluu. CTBEHHBIM conuonorom B.W. NnbuHBIM, KOTOpBIH
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paccMaTpuBaeT MoTpediieHre KaKk OCO3HAHHYIO TpaK-
TUKY JHACKYPCHBHOTO XapakTepa M BBIIENSIET Bep-
OaJIbHYIO U MOBEACHUECKYIO (hOPMBI MOTPEOUTEIBCKO-
ro guckypca [1, c¢. 24-25]. Takum oOpa3zom, JiroObIC
TEKCThI OT3BIBOB Ha TOBAphl M YCIyTH, AMEIOIIHE 00-
IIyI0 KOTHHTUBHO-TIParMaTHYeCKy0 ITOMHHAHTY (pe-
npe3eHTanusi pparMeHTa JeHCTBUTEILHOCTH, CBSI3aH-
HOTO C OIIEHKOW KayecTBa TOBapa WJIM YCIyTH) 00pa-
3YIOT BepOaTbHYIO CTPATy ATOTO THIIA JUCKYypca.
MarepuaJbl 1 METOAbI HCCICA0OBAHNH

BenymmMm MeTomom ucciaeqoBaHus SBISETCA Kade-
CTBEHHBIH  JTUCKypC-aHAJIW3  WHTEPHET-OT3HIBOB,
HalpaBJICHHBII Ha BBISIBICHHE AMCKYPCHUBHBIX THIIOB.
Jns ¢popMupoBaHHs KOpITyca OT3BIBOB Oblila MPOU3-
BeJIeHa [TO3TaITHAs BHIOOPKA MaTepPHAIIOB:

1. Ha mepBom srTame OBUT TIPOU3BENEH OTOOP
HanboJiee penpe3eHTaTHBHBIX MPUMEPOB, OTpaXKaro-
MUX KIFOYEBBIC MUCKYPCUBHBIC THUIBI (MHCTHUTYIIHO-
HAJNBHBIN, JIHYHOCTHO-OPUEHTHPOBAHHEIN, HOMOpPH-
CTHYECKHIA, PUTYaJIbHBIA U Ap.) 0e3 CBSI3H C KOHKPET-
HBIMU OpEHIaMU.

2. Ha BropoMm sTame OBUT MPOW3BENEH aHAIN3
OT3bIBOB Ha JBa mnapdroMepHbix mpoxykra (Dior
Sauvage u Chanel No. 5 EDP), npezacraBineHHbIX Ha
onnaita-ioptaie Fragrantica [4]. Kpureprem or6opa
BBIIIICYKa3aHHBIX apOMAaTOB TMOCITYXKMJIA UX KYJIbTyp-
Has 3HAYMMOCTh W BceoOIas momyisipHocTs. Hamu
0bU10 TIpoaHa3upoBaHo 100 MOIB30BaTENBCKUX OT-
3BIBOB Ha 00a apomara B cooTHomreHnn 50:50. C 1e-
TbI0 oOecnieueHust 00BEKTHBHOCTH U HETIPEIB3ATOCTH,
OT3BIBBI Ha apoMaThl ObLIM OTOOPaHBI B XPOHOJIOTH-
yeckoM ropszke (¢ 28.06.2025 mo 06.09.2025).

Pe3yabTaThl 1 00CyXKIEHUS

KorautrBHO-TIparMaTuyeckasl MHTEpIIpeTalus aH-
TJIOSI3BIYHBIX MOTPEOUTENHCKUX OHJIAWH-OT3HIBOB Ha
napQroMepHy0 TPOAYKIHIO [4] ¥ omopa Ha IHUPOKO
W3BECTHBIE KJIACCH()MKAIIMK TUIIOB JHCKypca, MpHUBe-
néuneie B [2, ¢. 250-343], BRISIBIUIH CIIEAYIONTUE CITY-
Yyal BTOPUYHOMW PETpe3eHTAlNH JUCKYPCUBHBIX THIIOB
B TEKCTaX OT3BIBOB, MPEICTABISIOIINX MOTPEOUTEIh-
CKHl auCKypc (371eCh U Jajiee IUTaThl IPUBOJUTCS B
HEU3MEHHOM BUJIE):

1. BBegeHHE 3JIEMEHTOB WHCTUTYLHOHAJIBHOTO
JucKypea (ero pexinamHuas pasHoBuaHocTb): (1) | had
visitors over and they said they could smell it outside.
One said it was giving him a headache

2. BBeleHHE 2JIEMEHTOB JIUYHOCTHO-
OpHEHTHPOBAHHOTO JHWCKypca (OBITOBasi pa3HOBHI-
HocTh): (2) WHY IS A COLOGNE SOO STRONG??
GET THIS AWAY FROM ME ITS SO PUNGENT
ITS MAKING ME ACTUALLY WANT TO PUKE
<...>I got deja vu when I smelled it, but the next time
I smelled it only took a whiff for me to physically

gag.. gah!
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3. BBCJICHUC DJICMCHTOB CTaTyCHO-
opueHTHpoBaHHOro auckypca: (3) Overhyped and
overused.

4, BBCICHUC DJICMCHTOB IOMOPUCTUYCCKOI'O OUC-
kypca: (4) It smells like me in a bottle. Sorry y'all... Its
Mine and if smell you wearing it, | might have to kill
you.

5. BB€ACHUE JJICMCHTOB PUTYAJBHOI'0 AHUCKYpCa
B €T0 MSATKOH, «ciaboi» pa3HOBHIHOCTH, TO €CTh B
(hopMe pUTYaTH3UPOBAHHOTO BOCXBAJICHHMS JINOO KPH-
THUKH Hap(l)}OMepHOFO usacius, 0 KOTOpOM IMUIICTCA
otr3wiB: (5) She is almost modern niche / A great find /
It was so bad | was forced to return it; (6) Respect to
legend

6. BBemeHHE DIIEMEHTOB OBITUHHOTO IHUCKYpCa,
3aKIIOYaomECrocss B PACKPBITUM TEMbI MaMATH U
cmeptu (7), a TakKe B PaCKPBITUH UCTOPUYECKON CO-
craBmsomeit apomata (8): (7) Tabu was my great-
grandmother's scent. She sprayed so much it soaked
into the walls of her home and it didn't disappear for
five years after some family moved in after she passed
away. | bought this scent partly for the nostalgia- one
whiff took me back to her living room- and partly be-
cause | had the great scheme of wearing a dose of this
to the family Christmas party and not telling a soul. It
was worth every penny; (8) Almost a century has
passed since this iconic perfume was first launched by
Dana. The XX century, during the early 30s, was a
crazy time to live in all over the world. Strong scents
were all the rage and Tabu was probably the strongest
of them all.

7. BB€ACHUEC DJJICMCHTOB II€AArOrudyeCKoro Aaumc-
Kypca, i1 KOTOPOI'0 XapaKTCpPHa HaCTaBHUYCCKasd
nosuius aapecanta k gurartenio (9) Try before you
buy. You should only get this scent if you like lush
richness and tons of oriental spices.

8. BBemenme smonmoHanbHOro muckypca: (10)
This is the most nauseating scent profile that has ever
attacked my olfactory system. It smells like a mix of
depressed grandma, broken dreams and funeral parlor.
For me I couldn’t smell the cinnamon at all. It was
sickeningly sweet and cloying and gave me a terrible
headache. | tried the new version, not the vintage. It
was so bad | was forced to return it.

JanbHelmnii KOTHUTUBHO-NIParMaTUYeCKUN aHa-
JIN3 1IOKa3aJjl, 4YTO pa3HbIC JUCKYPCUBHBIC THUIIBI MOT'YT
COBMCUIATHCA B TEKCTEC OJHOI'O OT3bIBA. O,ZIHOTI/IHOBOG
COIIOJIOXKEHHUE ITOPOXKIAAET TOMOIEHHYIO JTUCKYpPCHUB-
Hyto ruOapuaHocts (11), a MEXTHIIOBOE COIOJIOXKE-
HHE BEAET K BO3HUKHOBEHHUIO T'€TEPOTr€HHON AUCKYp-
cuBHOU rubOpugHocTH (12):

(11) cinnabar /'smaba:/ noun:

"The nature of the rocks in which cinnabar is found
contains organic debris which, almost always, imparts
a fetid odor to the cinnabar from which it gets its
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name; etymologists derive the Latin word cinnabaris
from the Greek kinnabari meaning "bad smell" ( or
“goat smell”)."

This is all you have to know about this perfume.
[COBMSI].ICHI/IC HayYHOI'O M NE€Jarornd4cCKoro THUIIOB
TUCKypca]

(12) Longevity-about 5 bhillion years because the
Sun is going to need to go Red Giant and swallow the
planet before Tabu quits

Projection: Alpha Centauri is what? 4 light years
from Earth? Yeah, she's one of those. [coBmemienme
Hay4HOTO, OBITOBOIO H# IOMOPUCTHYCCKOI'0 THUIIOB
JcKypca|

(13) This just smells like a mall dude [coBmere-
HHE CTaTyCHO-OPUEHTUPOBAHHOI'O X FOMOPUCTUYECKO-
T'O TUTIOB JUCKypca]

(14) STILL THE KING! | don't care what anyone
says, this is the greatest masculine fragrance ever cre-
ated. As for the dupes, none of them even come close
to the quality of this. The only problem here is price,
it's expensive. However, you can just reward yourself
with a bottle every year or two and feel comforted that
you have the real deal; (15) It’s not a perfume it’s a

drug!! Its opening is instant high!! Don’t bother with
clones they will never reach the real thing !! All sea-
sons all occasions but for me works better at night. |
will say no more...a 10/10 classic ! [coBmeleHue uH-
CTHTYIIMOHATEHO-OPUEHTHPOBAHHOTO W JTHYHOCTHO-
OPHCHTHUPOBAHHOT'O THITOB JMCKypCa]

Jns yacTHOro aHanm3a penpe3eHTaluH AUCKYp-
CHBHBIX TUIIOB B AHTJIOSN3BIYHBIX OHJIAMH-OT3bIBAX HA
mmaphroMepuro HaMy OBUTH BBIOpaHBI TUIACTH OT3HIBOB
Ha JBa apomara — Dior Sauvage u Chanel #5. Beibop
nepBoro napgroma oO0YCIOBIEH €ro KyJbTOBBIM CTa-
TycoM B map¢roMepHoM coobmecTBe. Tak, m3manne
PBK, ccpnasce Ha maHHBIE PBIHKA YTBEPXKIAET, 4TO
0 COCTOSIHUIO Ha (eBpaib 2025 roxa «Bo Opannuu ¢
CYIIECTBEHHBIM OTPBIBOM OT KOHKYPEHTOB YK€ KOTO-
pblit Tox muaupyrot <...> Sauvage ot Dior (2015)»
[9]. Beibop Chanel #5 onpaBman ero KaHOHHYECKUM
crarycoM. Kak yrBepxmaer mpodeccop byxapecrcko-
ro yauBepcutera Toma Sorin-George, BbLIAOIIUICT
openaunr Chanel #5 mo3BossieT eMy COXpaHSTh CTa-
TYC OAHOI'0 U3 CaMbIX U3BCCTHBIX JXCHCKHUX apOMaToOB

[10, c. 164].

Tabmuna 1

YacTOTHOCTH YIOTPEOIeH S AUCKYPCHBHBIX THITOB B 0T3bIBax Ha mapdrombl Dior Sauvage u Chanel No. 5 EDP.

Table 1

The frequency of discursive types in online-reviews of Dior Sauvage and Chanel No. 5 EDP perfumes.

KomngectBo cryqaeB B | KommuecTBo ciyyaeB B | HTorosoe ko-
[Map¢romepHbIH TPOTYKT oT3bIBax Ha «Dior or3biBax Ha «Chanel JUYIECTBO CIYy-
Sauvage» No. 5 EDP» 4aeB
Huckypc

DKCIEPTHBIN TUCKYPC 6% 10% 16%
MenuIHCKIA AUCKYPC 1% 0% 1%
PeknamHEIi qrCcKype 13% 10% 23%
«AHTHPEKIAMHBIN» TUCKYPC 0% 2% 2%
[Ipoure WHCTUTYIHOHAIBHBIE JTUKCYP- 8% 2% 10%
CHBHBIC THIIBI
BerTuiineil TECKYpC 2% 4% 6%
JIM9HOCTHO-OPHEHTHPOBAHHBIN AUCKYPC 33% 34% 67%
JIO]] c apryMeHTaTHBHOM CTpaTeTHeH 13% 11% 24%
JIO]] c HappaTHBHO cTpaTernuei 6% 14% 20%
JIO]] ¢ onleHOUHOM cTpaterue 1% 5% 6%
IOMopucTtuyeckuii guckypce 5% 13% 18%
PutyanpHBI qECKypC 11% 2% 13%

B pamMkax JaHHOrO MCCIEIOBAaHUSI MbI OMUPATIUCH
Ha THIIOJOTHIO JAMCKYpCOB, IpeacTaBieHHy0 B.M.
Kapacukom B kauectBe 0a3oBoro kapkaca. OjHako,
YYUTHIBasi OCOOCHHOCTH OHJIAWH-OT3bIBA Ha Tapdro-
MEpPHYI0 TPOIYKIMIO KaKk 0co0OTo KaHpa, MBI HE
MOTJIM HPOUTHOPUPOBATH MHBIE MHCTUTYLUOHAJIbHBIE
JNUCKYPCUBHBIE THUIIBI, 3JIEMEHTBI KOTOPBIX IPOSBIIS-
I0TCSl B ATUX OT3bIBaX. [10 3TOM e mpuUMHE MBI BBE-
JI1 B CTAaTUCTUKY KaTETOPHUIO «IKCIEPTHOTO» JIUCKYP-
ca BMECTO HayYyHOTO, TaK KaK OH Han0o0Jee TOYHO BbI-
pa’kaeT BBICKa3bIBaHUA aJIpECaHTOB OT3bIBA. Ero
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TJIABHBIM OTJIMYMEM SIBJISIETCSI apTyMEHTAIUs JINIHOM
OIICHOYHOM TMO3WIIMK C HKCIOJIH30BAHUEM BHEIIHUX
aTpuOyTOB HAyYHOTO AUCKypca. AJpecaHT HE TpaHC-
JUpYeT UCTHUHY, OCHOBAHHYIO Ha METOJ0JIOTUU U JKC-
MIEPUMEHTAIBHBIX JIAHHBIX, & aneJUTHPYeT K JINIHOMY
OTBITYy. DTO OOBACHSETCS TEM, YTO aBTOPHI OT3HIBOB
Ha MapQOMEpHYIO MPOAYKLUHUIO B OOJbIIEH Mepe He
SIBIISIFOTCS JICSITEIISIMA HAYKU — OHH BCETO JIUIIb OTle-
PHUPYIOT HAYYHBIMU TEPMUHAMH.

Kak Obw1o ckazano paHee, 3HaUUTENBLHOE MPUCYT-
CTBHE DKCHEPTHOTO AHUCKypca B obveme 16% o00bsc-
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HACTCS HCIIOJIb30BAHHUCM H&y‘lHOfI n CcreurualIn3upo-
BaHHO# TepmuHOmorum: «Synthetic smelly», «the base
of ambroxan, cedar and vetiver», «pepper blast open-
ing that just stings the senses», «this EDP leans more
quintessential Chanely, a Takkxe ncrmonb3oBaHueM ab-
opesuatyp — DNA, EDP, EDT.

MenuuuHCKHUM JUCKYPC BBIPAXKEH B MEHBIIEH CTe-
II€EHW, KaK IIpaBUJIO B COYETAHHU C JIMYHOCTHO-
OPUCHTUPOBAHHBIM IUCKYPCOM — B TE€X ClIy4dasax, KO-
rIa aBTOp OT3bIBa OIUCHLIBACT MoOOYHEIE 3(1)(1)6KTI)I oT
npuMeHeHus napgroma, Hapumep, «it also gave me a
rashy.

[ouTu B yetBeptH (23%) OT BCero Kopiyca OT3bl-
BaxX BCTPCHUACTCA peKJ’IaMHLIfI JUCKYPC. On BbIpaxka-
€TCsl JIAKOHUYHBIMM 3asBICHHUSIMH HJIM OOJIBIIMM KO-
JMYCCTBOM OBIIMTETOB, OIKMCBIBAIOHNIME apoMaTr C II0-
JIOKUTENBbHOW TOukM 3penust: «masculine fresh and
banger for summer»; «this is a great unisex
fragrance»; «suitable for any age really». B pamkax
HCCJICA0BAaHHUA MBI CUUTACM MCTOHOJIOTMYCCKH BEP-
HBIM BBIICIUTh «aHTHPEKJIAMHBIN» NHUCKYpC (OH co-
ctaBnser 2% OT KopIlyca) Kak HOABHI PEKIAMHOTO
quckypca. KpurepueM BbIIEICHHS MOXKET OBITh KOM-
MYHHUKaTHBHAsl LI€Jb, B paMKax KOTOPOM aJpecaHT
CTPEMUTCSI JUCKPEAUTHUPOBATL apoMaT B Iiiazax Ipy-
rux morpeburenei, Hampumep, «would not recom-
mend any woman wear this unless she wants to smell
old».

Hnrre HWHCTUTYIIHOHAJIbHBIC TUITbL (TaKI/Ie KakK JucC-
KypC HWIpPOBOTO COOOINECTBa, IUPPOBOH JHCKYpC,
TeHJEPHBIN JUCKYPC, 3KOHOMUYECKUNA TUCKYPC, JTUTE-
paTypHBI AMCKYpC, KyJIbTYPHO-HUCTOPHUYECKHUI AMC-
Kypc), npexncTasiensl B ooseme 10% ot obmiero uuc-
J1a 0T36IBOB. Kak IMpaBUJIO, OHU ITPEACTABJICHBI BKYIIC
C JIMYHOCTHO-OPUCHTUPOBAHHBIM ANHUCKYPCHBHBIM TH-
noM. MapkepamM IUCKypca HIPOBOTO COOOIIECTBA
pa3yMHO CUHUTaTh HCIOJB30BaHHE a0OpEeBHATYPHI
NPC (non-player character); renaepHsiii IUCKYpC BbI-
paxacTCs B BOCIIPOU3BCACHUU CTCPCOTUIIOB U IATPH-
apxamsHOcTH — «GUySs take note it’s the smell of the
guy that broke up with her not the guy she broke up
withy; SkOHOMHYECKMI THCKYypC BBIpaXKaeTcs B 00-
CYKACHHUU 1CH, CTPAaHbl IPOU3BOACTBA U MNPOYUX IIa-
pametpoB: «l once was in Gras and Fragonard people
complained about brands like Chanel and Dior buying
all the Provence roses crops and locals»; T.H. nutepa-
TYPHBIH TUCKYPC BBIPA)KAETCS B CO3JAaHUHU ACTETHYE-
CKH SIpKOTO oOpa3a B OTHOmIEHWH apomarta: «lt con-
jures the imagery of spring blooms being engulfed in
snow, but somehow they aren't withered or dying.»;
KYJIbTYPHO-HUCTOPUUYECKUM JUCKYPC MOXET IpOsB-
JATBCA UYCPE3 OMNHUCAaHUC CO6I/IpaTeJ'II>HOFO 06pa3a,
y3HaBaeMoro crepeotuma: «there are a great many
people who have classy grandmothers who wear Cha-
nel No. 5 as a daily drivery.
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B or3pBax Ha mapdromMepHY0 MpPOIYKIHIO 0a30-
BBIM, OCHOBHBIM JIHCKYpPCOM, KOTOPBIM KpPacCHOW HH-
TBIO MPOXOJUT 4epe3 OOoNbIIMHCTBO (67%) OT3BIBOB
SIBIISIETCS.  JIMYHOCTHO-OPUEHTUPOBAHHBIA  JTHCKYPC,
CYIIECTBYIOIINI KaK CaMOCTOSITEIbHO, TaK M B JHa-
JIEKTUYECKOM B3aWMOJEHCTBHH C WHCTHUTYIIHOHAb-
HBIMH M MPOYAMH JTUCKYpcaMH. IJTO OOBICHSAETCS
TEM, 4TO OT3BIB 3TO, B MEPBYIO OUYepeib, CYObEKTHB-
HOE BBICKA3bIBaHWE, B KOTOPOM OTPaKAETCS JIMIHBIN
OTIBIT aJipecaHTa u ero aMouuu. CTOUT OTMETUTH, YTO
MMOMHUMO TIEPECEUYCHHUS! ¢ MHCTUTYLIMOHAJIBHBIMH JIHC-
kypcamu, JIOJ] MOXKeT OBITh IMOAKPEIUICH apryMeHTa-
TUBHOM, HAPPATUBHOW WJIM OLIEHOYHOM CTPaTErusIMHU.
ApryMeHTaTHUBHAsI CTPATETUsI B OT3bIBaX MPOSBISACTCS
B «CTOpe» ajapecaHTa C MHEHHEM OOJBIINH-
CTBa/OT/ACILHON TPYIMIONH JIMII WIA CaMUM COOOMH,
Hanpumep, «And to all the people telling you don't
buy that everyone wears it....NO buy that!!»; «will
update if I change my mind as it’s hard to really tell
from just one wear»; «I know this is a true classic and
will forever be iconic, but... | just can't. | hate it so
much. I'm sorry». HappatuBHas ctparerus BbIpaxa-
eTcsl B MIPEJICTaBICHNH KPaTKOH HCTOPUHU 3HAKOMCTBA
WM coObITHH, cBA3aHHBIX ¢ apomaTtoMm: «I had tried
this one a few times in the United States, and | always
ended up with an overpowered aldehyde soapy
smell». OnieHo4Has cTpaTerus BHIPAXKaeTCs B UCIIOIb-
30BaHUU Pa3IMYHBIX SI3BIKOBBIX CPEICTB C IIEIBIO
BO3JICHCTBHS HAa YWTATENs; B CO3JIAHUH TTOJIOXKHUTEIh-
HOM WM HETaTUBHOW OIICHKH apomaTta: «Seems sea-
son neutral, but | really wouldn't want to smell it in
the spring for some reasony.

Haunbonee »K3MCTEHIMATBHO HACHIIIEHHBIMA MBI
HAaXOJIUM OT3bIBBI, B KOTOPBIX INpeobiagaer ObITHIA-
HbII nuckypc. Kak w B 0T3BIBax C JIMYHOCTHO-
OpUEHTHPOBAHHBIM THIIOM JUCKypCa BBICKAa3bIBaHUE
CyOBEKTHUBHO, OJHAKO B HEM MpPeo0JIaZal0T JIMYHBIC
NepeKUBaHMsI, OHM HMCKPEHHBI U CO3/Aaf0T TITyOOKHI
o0pa3 mapdroma; MosBIsIeTCS HOBOE, CUMBOINIECKOE
3Ha4YeHHWe apomata, Hampumep, «this was my boy-
friends signature scent ( now ex as of last week ) and i
sprayed this on a shirt before he dropped me at the
train station where he broke up with mey; It was my
great joy to be able to give her No. 5 edp. But she is
the one who requested it, specifically. My mother and
i were extremely close, always.»

IOmopuctryeckuit quckype (18% ot obiero ko-
JMYECTBA CIy4aeB pEMpe3eHTAluH IUCKYPCHUBHBIX
THUIIOB) MIPUCYTCTBYET KaK M30JIMPOBAHHO, TaK M BKY-
e ¢ pexJiaMHbIM AUCKypcoM. Ero xapaxkrepHoil yep-
TOW SBJSIETCS YacTO HCIOJB30BaHUE TUIEepOO, MeTa-
¢dop, 3aUacTyro Takoil OT3BIB MOJOH UPOHUH, CapKas-
Mma u abcypaa: «Not to mention, the only men | know
who wear this are liars and cheats»; «Old money roy-
alty grandmay; «It's that, department store smell.»
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PuryansHbIN IUCKYypC B OONBIIMHCTBE CBOEM IIPO-
ABJSIETCS. B INAOJIOHHBIX BBICKA3bIBAHUAX M CBOEOO-
pasHBIX KJHIIE, IPUCYIIMM OT3bIBaM Ha mapdromep-
HYI0 TpoAykuuio, Hampumep, «Overall: 8.6/10 or
4.3/5; Scent: 8/10; Longevity: 8.5/10»

B 00001meHHOM CMEICIIE SIBJICHHE THOPHIHOCTH
MOYKHO XapaKTepU30BaTh KaK CHITYIO TUCKPETHOCThH
JUHAMUYECKOW CHUCTeMbl — OylIb TO «MEAJICHHBIN»
JUHAMHU3M $I3bIKa JTMOO KJlacCHYecKas JTUHAMHYHOCTD
muckypea. ['eHe3nc QUCKypCMBHOW THOPHIHOCTH 4Ya-
CTHYHO IMPOSICHAETCS] PU 0OpaIIeHUH K MPaKTUIECKU
craBireMy agopu3MoM BbICKa3biBaHUIO M. MakirrosHa
0 TOM, YTO CaMO CPEICTBO KOMMYHHUKAIIMA MOXKET
ObITh cooOmienneM («the medium is the message» [8,
c. 7]). llono6Hoe oOpaieHue BHOJTHE YMECTHO, IO-
CKOJIBKY OHJIAWH-OT3BIB O Map(hIOMEPHON MPOAYKINU
no cBoeMy (HopMabHOMY BBIPaKEHHIO OTHOCUTCS K
MHTEPHET-IUCKYPCY, NPUYEeM MOCIEeTHUH, HECMOTPSA
Ha TEXHUYECKUI XapaKTep TaKOTr0 OTHOLICHHUS, BCE ke
IIPUBHOCUT CO6CTBCHHO€ KOTHUTHUBHOC COJICPIKAHUC B
TCKCTOBYIO €AMHUILY U BJIUACT Ha eé nparmMaTui4eCKyro
JOMUHAHTY.

[MparmMaTuueckie yCTAaHOBKM HHTEpPHET-IUCKYypca
IMMO3BOJIAOT BBOJAUTH B TCKCT OJHOT'O TUIIA TS OUCKYP-
CHBHBIE PENPE3CHTALUHN 3HAHMSA, KOTOPbIE BOCIPOM3-
BOJSTCSl B TEKCTax Jpyrux Tumos eX more. B.1. Ka-
pacWK MPOBOJWUT MParMaTu4ecKyrd WHTEPIPETAIUIO
CETEBOr0 [HCKYPCa, BBIIEIMB BOCEMb >KAaHPOBBIX
TpyHI cojepxarieiics B HeM uHpopmarmu [3, c. 143—
155]. Jannas kinaccudukarys IpuMEHUMa U K CMBIC-
JIOBBIM KOHCTPYKIUAM, NPCACTABJICHHBIM B OHJIAMH-
OT3bIBE Ha NMap(OMEpHYI0 NPOAYKIHIO, XOTS U 37eCh

B OTAENBHBIX CIIyYasx MBI CHOBa HaOIogaeM ruOpui-
HOE SBIICHHE — THOPHIU3AIUI0 TPAarMaTHIecKOro
KaHpa: Tak, B mpuMepe 6 BOCHPOU3BOAUTCS MCXOIHO
JUCKYPCUBHO-TUOpHUIHAS JIyAMYeCcKas THIepooa,
KOTOPYI0, B CBOIO OYe€pe/lb, MOXHO PacCMaTpHUBATh
OTHOBPEMEHHO M KaK aruTatuB (CyObEKTHBHAS TOJIO-
JKUTENbHAS OIICHKA TOBapa, MOTCHIUAIBHO BBI3BIBA-
OISl Y YATATENs] OT3bIBA XKEJIaHHE MMPHUOOPECTH STOT
TOBap), U KaK aTTPakTHB (CO3/IaHWE IIYTIMBONH KOM-
MYHHKATHBHON TOHAJIBHOCTH). DTy JIYIUYECKYIO TH-
nep0oIy B 3HAYUTENFHOH Mepe MOKHO COOTHECTH C
teMm, uto JK. ®okonbe U M. TepHep B cBoeil Teopuu
KOHIIENTYJIBHON WMHTETpallii HAa3bIBAIOT POJIOBBIM
mpoctpaHcTBOM (“‘generic space” [6, ¢. 137]).
BriBoabI

Hcxons w3 oOmieil mparMaTudeckold yCTaHOBKH
KOTHUTHUBHEIE CTPYKTYPBI, PEIPE3CHTUPYEMBIE B aH-
TJIOSI3BIYHBIX  OHJIAH-OT3BIBaX Ha Map(IOMEpHYIO
MIPOJYKIHMIO, B TIOJABJISIFOIIEM YHUCIIE CIy4aeB COOT-
HOCATCA C MparMaTU4€CKUM JKaHpPOM armratuBa (B
HalmeM IIOHUMMaHHMMW aruTaTtuB IOJApPasyMEBacT HE
TOJIBKO «aruTalHrio 33», HO U «aruTalyio MPOTUBY, a
TaKXe He TOJBKO IMpPsIMOE, HO U KOCBEHHOE MpPOJIBU-
JKEHHE TOBapa).

Onmpasick Ha CKa3aHHOE BBIIIE, MOXKHO CHENaTh
BBIBOJI O TOM, YTO BO3MOXKHA pazpaboTka Kiaccudu-
KAl aHIJIOS3BIYHBIX TMOTPEOUTENHCKUX —OHJIANWH-
OT3BIBOB Ha Map(QIOMEPHYIO TMPOIYKIHIO C YYETOM
BTOPUYHON pETIpe3eHTANH AUCKYPCHBHBIX THIIOB, a
TaK)Ke HaTU4usl TUCKYPCUBHOW TMOPUIHOCTH U TH-
OpuAM3aIK NParMaTHYECKUX KaHPOB.
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