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IlenHocTHBIE cMBIC/IBI KOHLENTA sustainable fashion n ux
pernpe3eHTaNMsl B COBPEMEHHOM AHIJIOSI3BIYHOM MeIUAANCKYpCce

"Hano6una A.II.
! Hpkymckuii zocyoapcmeennuiii ynusepcumem

Annomayua: B cratbe paccMaTpuBaioTcs meHHocTHBIe cMbIcabl KoHIenTa SUSTAINABLE FASHION B cospe-
MEHHOM Menuanuckypce. Llenb nccnegoBanmsi 3aKIIIOYAeTCS B BHISIBJICHUH, ONMHMCAHWHM M CHUCTEMAaTH3aIldU IICH-
HocTHBIX cMbIcOB KoHienta SUSTAINABLE FASHION B cCOBpeMEHHOM aHTJIOSI3BIYHOM MEIUATUCKypCe TO-
CPEICTBOM JIMHTBOAKCHOJIOTHIECKOTO aHaJIM3a €T0 S3BIKOBOH penpe3eHTanud. [ umoTe3a ucciaea0BaHus: KOHIIETT
SUSTAINABLE FASHION B coBpeMeHHOM MequaaucKypce GyHKIIMOHUPYET KaK KOHIICTIT-PETYIISITHB, B COJIEP-
’KaHUU KOTOPOr0 JOMHUHHUPYET IIEHHOCTHBIN KOMIIOHEHT, BBHIPKCHHBIN MPEUMYIIECTBEHHO 4Yepe3 ITUYECKUE U
YTHIUTapHBbIC TUIBI OIICHOK. B METOMOJIOTHH MCCIIeIOBaHUS UCIIONB3yeTCsS KOMIUIEKCHBIN TOIXOM, COYETAIOIINN
METOAB! JTMHTBOAKCHOJIOTHH, AWCKypC-aHAIM3a W KOMITOHEHTHOTO aHaln3a. Pe3ysbTaThl HCCIICTOBAaHUS MOTYT
OBITH BOCTPEOOBAHKI B TIPETIOaBAHUN KYPCOB T10 JIMHTBUCTUKE, MEKKYIILTYPHON KOMMYHUKAITAH, YKOJIMHTBUCTHKE
Y MeJMauCCIeIOBAaHUSAM, CIIOCOOCTBYS Pa3BUTHIO KPUTHUYECKOTO MBIIIIICHHUS y CTYJCHTOB B KOHTEKCTE COBPEMEH-
HBIX TJI00AIBHBIX BEI30BOB.
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Value meanings of the concept of sustainable fashion and their
presentation in the contemporary English-language media discourse

'Nalobina A.P.
! Irkutsk State University

Abstract: the article examines the value-based meanings of the concept SUSTAINABLE FASHION within con-
temporary media discourse. The aim of the study is to identify, describe, and systematize the value meanings of the
concept SUSTAINABLE FASHION in modern English-language media discourse through a linguoaxiological
analysis of its linguistic representation. The research hypothesis posits that the concept SUSTAINABLE FASHION
functions as a regulative concept in contemporary media discourse, with its semantic content predominantly shaped
by a value component expressed primarily through ethical and utilitarian types of evaluation. The study employs an
integrated methodological approach, combining methods of linguoaxiology, discourse analysis, and componential
analysis. The findings may be applicable in teaching courses in linguistics, intercultural communication, ecolin-
guistics, and media studies, contributing to the development of students’ critical thinking in the context of current
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Brenenmne

B ycnoBusix rimobanm3anuyd M YCHUICHHS DKOJIOTH-
YeCKOH M COIMAIBLHON IMOBECTKH B OOIIECTBEHHOM
co3HaHMU BCE€ OoJbllice 3HAUCHUE MPUOOPETAIOT HO-
BbIe KYJBTYPHBIC W IIEHHOCTHBIE OPHUEHTHPHI, TPAHC-
(hopMupyrolIe TPaJUIIMOHHBIE MPAKTUKU TOTpediie-
HUs W Tmpou3BojacTBa. OMHUM W3 HauOoee SPKHUX
MIPOSIBIICHHI STOU TpaHC(hopMaIiu B cepe KyIbTypsl
u sxkoHomuku sBigercsa kouument SUSTAINABLE
FASHION, xoTopwlifi 3a TOCIHEAHHUE ACCATUIICTHUS
MIPEBPATHIICS. B 3HAYUMBIA COIMABHBIA M KYJIBTYD-
HBIH (PeHOMEH.

AKTyallbHOCTh HCCIIEOBAaHUS 1IEHHOCTHBIX CMEIC-
noB xoHitenrta SUSTAINABLE FASHION B memua-
TUCKypce OOYCJIOBIEHAa KaK POCTOM OOIIECTBEHHOTO
HWHTEpeca K BOIPOCaM YCTOWYHMBOTO Pa3BUTHS, TaK U
HEOOXOAMMOCTBIO JIMHTBUCTUYCCKOTO OCMBICICHUS
MIPOLIECCOB, TPOUCXOAIINX B KYJIbTYpe MOTPEOICHHMS.
B ycnoBusix, korma Moja BCE Jare CTaHOBUTCS TIOJIEM
OOpBOBI 32 IKOJIOTHUECKYIO W CONHMATBHYIO CIIPaBEI-
JUBOCTh, aHAJU3 S3BIKOBBIX PEMPE3CHTAINI STOTO
KOHIIETITA ITO3BOJISIET BBIABHTH TIIyOWHHBIE aKCHOJO-
THYECKHE CIBHTH B OOIIECTBEHHOM co3HaHMH [l].
HNmenHO B MeMaTeKcTax peaau3yercs CI0KHBIA po-
1ecc BepOaNM3anuy IEHHOCTEH, JeXalluX B OCHOBE
kornnenta SUSTAINABLE FASHION, Ttakmx Kak
9KOJIOTHYECKAsi OTBETCTBEHHOCTh, dTUYHOCTH MPOMU3-
BOJCTBA, COLIMAJIbHAS CIPaBEUIMBOCTb, JOJTOBEY-
HOCTB ¥ OCO3HAHHOE IMOTpeOICHHE.

Ilenp wmcciemoBaHUs 3aKIOUYAETCS B BBHISBIICHHH,
aHAIM3€ W UWHTEPIPETAIMU I[EHHOCTHBIX CMBICIOB
koHuenta SUSTAINABLE FASHION u ux penpe-
3CHTAIA B COBPEMECHHOM aHTJIOS3BIYHOM MEIHMalnc-
Kypce.

T'unotesa HCCIICTOBAHMS: KOHIIETIT
SUSTAINABLE FASHION B coBpeMeHHOM Meaua-
IUCKypce MYyHKIIMOHUPYET KaK KOHIICTIT-PETYJIATHUB, B
COIEpPKAaHUM KOTOPOTO JOMHUHHUPYET IICHHOCTHBIN
KOMITOHEHT, BBIPQXCHHBIN IMPEHMYIIECTBEHHO depe3
ATHYCCKUE U YTUIUTAPHEIE THITHI OIICHOK.

MarepuaJbl 1 METOABI HCCIENOBAHUI

B Meronmomorum UCCleIOBaHUS HUCIONb3YETCS
KOMIUIEKCHBIH ITOJXOJ, COYCTAIOIINNA METOIBI JIHT-
BOAKCHUOJIOTHH, JUCKYpC-aHAIN3a U KOMIIOHCHTHOTO
aHajm3za.
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MarepuanoM HACTOSLIETO HCCICAOBAHUS IMOCIY-
JKWIM TEKCThl COBPEMEHHOI'O aHTJIOSI3bIYHOIO Meana-
JIMCKypca, pEJEeBaHTHbIE TEME YCTOWYMBON MOMBI
(sustainable fashion). B kayecTBe HCTOYHUKOB OTO-
OpaHbl MyOJNHMKAIUKA U3 aBTOPUTETHBIX MEXTyHApPOJI-
HBIX MeIua W CICIHaTU3UPOBAHHBIX M3JaHUH, OCBe-
MIAIOIINX WHIYCTPUIO MOJBI C SKOJOTUYECKOM, COIU-
aJIbHOM M ATUYECKOM MEPCIEKTUBBI.

Pe3yabTaThl u 00cy:KI1eHuUs1

IlennocTtarie cmbiciibl kKoHIenta SUSTAINABLE
FASHION («ycroitunBass Mozia») B COBPEMEHHOM
MEINaIUCKypce TPEACTaBISAIOT CcOo00H  cloXHOe
JIMHTBOAKCHOJIOTHYECKOe 00pa3oBaHHe, OTpa)karoliee
TpaHCHOPMAIUIO KYJIBTYPHBIX, STHUECKUX U IKOJIO-
THYECKUX OPUEHTHPOB B paMKaxX JUCKypca Moibl. B
KOHTEKCTE JIMHTBOAKCHUOJIOTHH, TII€ A3BIK paccMaTpu-
BaeTCs KaK CPEACTBO BHIPAKEHUS IICHHOCTHBIX yCTa-
HoBOK, KoHIlenT SUSTAINABLE FASHION BricTy-
MaeT He MPOCTO KaK TEPMUHOJIOTMYECKasl €AMHULIA, HO
KaK MEHTAIBHBIN PEryisaTUB, (GOPMUPYIOMIHA HOBYIO
CHUCTEMY IICHHOCTEH, MPOTHUBOCTOSIIYIO ITOMUHUPY-
romeit mapagurme FAST FASHION («OvicTpast mMo-
na»). B otinmume oT TpagumMoOHHOTO MOHUMAaHUS MO-
Ibl KaKk ()eHOMEHAa, OPUEHTUPOBAHHOI'O HA HOBH3HY,
BPEMEHHOCTh U MacCOBOE MOTpPEOJICHUE, yCTOMHUMBas
MOJa AaKUEHTUPYET BHUMAaHHE Ha JAOJITOBEYHOCTH,
OTBETCTBEHHOCTH W JITHYHOCTH, YTO OOYCJIaBIMBAECT
e€ PperymsaTUBHYH (QYHKIMIO B COIMOKYJIbTYPHOH
ctepe. lleHHOCTHas MOMHHAHTa IAHHOTO KOHIIETITA
MIPOSIBIISIETCS Yepe3 CHEeNU(PUUECKyI0 S3BIKOBYIO pe-
MPE3EHTAIMIO, BKIIOYAIONIYIO JICKCHUECKHE, CHHTaK-
CHUYECKHE U CTUIIUCTUYECKUE CPEACTBA, KOTOPHIE pea-
JU3YIOT OIEHOYHBIE YCTAHOBKH M CIIOCOOCTBYIOT KOH-
CTPYHMPOBAHHUIO HOBOT'O KyJIBTYPHOTO Kojaa. B pamkax
JUHTBOAKCHOJIOTUYECKOTO aHajdn3a IIEHHOCTHBIE Xa-
PaKTEpUCTUKU KOHLENTAa HHTEPHPETUPYIOTCS Kak
BepOaIM30BaHHbBIE MPOSBICHUS CONHATBHBIX yCTaHO-
BOK, 3a()MKCUPOBaHHBIC B S3bIKE U aKTyaTU3UPyEeMbIe
B auckypce. LleHHOCTh mpencTaBiseT co0oi TO, YTO
NPU3HAETCA 3HAYMMBIM JJI1 MHAMBUAA WIH COLMAIIb-
HO# Tpynmsl [4]. Kak otmedaer A.A. VBUH, IEHHOCTH
MHOTOIPAaHHO BBIPAXAIOTCA B S3BIKE, OTpa)as HX
LIEHTPAJIbHYIO POJb B UEJIOBEUECKOU XU3HU [4, c. 58].
Mup 4YenoBedecKo NEATEIHPHOCTH — KaK WHAWBUIY-
QNBHOM, TaK W KOJUICKTMBHON — IIyOOKO MpPOHU3aH
LICHHOCTHBIMU OpUeHTanusMu. LleHHOCTH U aHTULEH-
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HOCTH pPacCMaTpPHUBAIOTCA B KadecTBE KOMITOHEHTa
COLIMAJIBHOTO 3HAHUS, KOTOPHIM OONaJaroT YJIeHBI
OTIpeeNEHHOTO COOOIIECTBa M KOTOpoe (QOpMHUpPYET
WX OILIGHOYHBIC CYXXIEHHS, a TaKKe ONpeelseT OT-
HOIIICHWE K Pa3JIMYHBEIM COOBITHSM, NEHCTBUSM H CO-
LHUAIBHBIM sIBICHUSIM. VIMEHHO MequaIucKypc MObI
CTAaHOBUTCS KOMMYHHKATHBHBIM TPOCTPAHCTBOM JIJIS
penpe3eHTali U TPAHCISAINHA 3THUX HEHHOCTEH, Mo-
CKOJIBKY OH HE TOJIbKO OTpa)<aeT CYIIECTBYIOIIHNE CO-
IUATbHbIE HOPMBI, HO U aKTUBHO YYacTBYeT B HX
dhopmupoBaHUH, TpAaHCHOPMAITUH U PEIPOXYKITHH [2].
SI3BIK B TAaHHOM KOHTEKCTE BBICTYIAET HE TOJIBKO KaK
WHCTPYMEHT ONHCAHHS peajbHOCTHU, HO U KaK MeXa-
HU3M €€ KOHCTPYHMpOBaHHWs, OCOOEHHO B cdepe mo-
TpeOIeHUS U UACHTHIHOCTH.

Kounent SUSTAINABLE FASHION oTtHOCHTCS K
rpynre KOHIENTOB-PEryISTHBOB, B COJIEPKAHUH KO-
TOPBIX AOMHUHHPYET IEHHOCTHBIH KOMIIOHEHT, OIpe-
JIEJSTIOIIII HOPMBI M O0pa3Ibl MOBEACHHS B 0O0TIIe-
ctBe. CormacHo B.M. Kapacuky, Takue KOHLENTHI B
KOHIICHTPUPOBAHHOH (opMe comepikaT OICHOYHBIH
KOJIEKC JIMHTBOKYJIBTYPHI U OOBICHSIOT €€ KYyJbTyp-
HBIE TOMUHAHTHI [5]. B ciywae ¢ ycToitunBoit Momoi
STUMH JOMHUHAHTAMH CTaHOBATCS OEpPEXHOE OTHOIIIE-
HHE K TPHUPOJHBIM pecypcamM, COIHalbHas OTBET-
CTBEHHOCTH, 3TUYHOCTh MPOU3BOJACTBA U OCO3HAHHOE
noTpebneHne. DTU IIEHHOCTH MPOTHUBOIIOCTABIISIOTCS
[IEHHOCTHBIM YCTaHOBKaM TPaTUIIMOHHONW WHAYCTPUU
MOJIBI, TJ€ JOMHHHUPYIOT TaK¥e MPU3HAKH, KaK HOBU3-
Ha, U3MCHUYMBOCTh, OBICTPOTEYHOCTh W TPECTIK. B
s136IKOBOM co3Hauuu KoHnent FASHION usHavansHO
aCCOIMUPYETCS C BPEMEHHOW OTpaHWYeHHOCTHIO U
MONYJIIPHOCTBIO B ONPENEIEHHBIM MOMEHT, UTO IOX-
4EPKHUBACTCS JICKCHYSCKUMHY SAMHULIAMH, TAKUMHU KaK
the latest fashion nnmm be the latest thing, Tae akIeHT
JienaeTcsl Ha HoBU3HE M akTyanbHOCTU. CMm.: The lat-
est fashion rules: buy pre-loved labels and just five
new items a year [16]; Handbags at dawn with
Farfetch, the latest thing in upmarket online fashion
[8]. Kak ormeuwaer H.J[. ApyTroHOBa, «MarHeTusm
HOBU3HBI COBMECTUM C €€ BPEMEHHOCTBIO», UTO yKa-
3BIBACT HAa BHYTPEHHEE NPOTUBOPEUME MOMIBI Kak
KyJIBTYpHOTO ()eHOMEHa: CTpPEMJICHHE K HOBOMY
HEU30e)KHO BEAET K yCTapeBaHUIO W 3aMeHe [3, c.
704].

B oramume ot HeratuBHON oreHku FAST
FASHION, npencraBieHHON B MEAUaTUCKypCE C MO-
MOIIIBIO SI3BIKOBBIX MapKepOB, TaKuUX Kak disastrous
impact, terrible environmental impact, KOHIENT
SUSTAINABLE FASHION mnosydaer sipko BbIpa-
JKEHHYIO TO3UTHUBHYIO OIICHKY, OOYCJIOBJICHHYIO Kak
STUYECKWMH, TaK W YTWIUTAPHBIMH KPUTEPUIMHU
OLIEHKH corfiacHo knaccudukanun H.JI. ApyTroHOBOI
[3, c. 198]. DTuueckasi OLiEHKa CBs3aHa C T'YMaHHO-
CTBIO, CIIPABEIJIMBOCTHI0O W OTBETCTBEHHOCTBIO II0
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OTHOIICHUIO K MPHUPOJC W JIFOAAM, YYACTBYIOUIMM B
MIPOU3BOJICTBEHHOM IIMKJIE. YTHIUTApHAs OIICHKA, B
CBOIO OYepe/ib, OIMPACTCS Ha MPAKTHYECKYIO MOJIb3Y,
JIOJITOBEYHOCTh U (PYHKIMOHATBHOCTh TPOIYKTOB.
SI3pIKOBas peanu3anysl 3TUX OICHOK IMPOSBISETCS B
IIMPOKOM CIIEKTPE JICKCHYECKUX CPEICTB, KOTOPHIC
KOHCTPYUPYIOT MO3UTHUBHBIA 00pa3 ycTOWYHMBOH MoO-
nbl. OcoOyI0 poNlb UTPAIOT JIEKCHYECKUE CIMHUIIBI C
npeUKCOM re-, Takue Kak repair, recycle, reuse,
rework, renew, repurpose, rethink, KOTOpble Ha ce-
MAHTHYECKOM YPOBHE BBIPXKAIOT HACU MOBTOPHOTO
WCTIOJIb30BaHMS, BOCCTAHOBIICHHUSI W TPaHCHOPMAIIH
MPEIMETOB, MPHUIaBas UM HOBYIO (DYyHKIIMOHATBHOCTH
win cMbIC. JlaHHBIN TpeHKC CTAHOBUTCS HE TIPOCTO
rpaMMAaTHYECKUM MapKepOM, a CHMBOJIOM HOBO# 3TH-
KU TOTPeOJICHNS, OCHOBAaHHON Ha IUKJIMYHOCTH, a HE
Ha JIMHEHHOW MOJEIH «I00bhYa — MPOU3BOJCTBO —
BeIOpOC». Takas jekcuka crocoOCTByeT hopMHPOBa-
HUIO HOBOT'O MHPOBO33PCHUS, B KOTOPOM OJIEXK/Ia Tie-
pecTaér OBITh OJHOPA30BBEIM TOBAPOM M MPHOOpPETACT
CTaTyc O0BEKTa C JONTOW KU3HBIO, MHOTOKPATHBIM
HUCTIONb30BAaHUEM M KYJIbTYpPHOWU II€HHOCTHIO. CM.:
However, it’s not possible for us to remove the truck-
load of plastic waste we’re currently adding to the
ocean every minute, just as it is not possible for us to
recycle the volume of plastic we are currently produc-
ing [18]. T-shirts aren’t the only waste textiles he re-
uses [11].

Kpome Toro, B auckypce yCTOWYHMBOW MOABI aK-
TUBHO HCIIOJIB3YIOTCS SI3bIKOBBIC €IUHUIIBI, 0003HA-
garome Oe30TXOMHOCTh: zero(-)waste, low-waste,
waste-free, save on waste, zero-to-land(fill policy. 3™
HOMMHAIIUH HE TOJIbKO OIMHUCHIBAIOT TEXHOJIOTHMUYSCKUE
NPOIIECCHl, HO M HECYT B ce0e OLIEHOYHYIO Harpysky,
NPOTHUBOMOCTABIISAS  DKOJIOTUYESCKH  OTBETCTBEHHOE
MIPOU3BOICTBO TPATUIIMOHHONW MOJICNH, MIPH KOTOPOH
OTPOMHOE KOJHMYECTBO TKAaHEH M M3JENUil momagaet
Ha CBaJKH, CM.: A zero waste business policy is now
easier to implement than you think [6]; After he’'d
won, Garcin sent out leaflets looking for 100 volun-
teers to participate in a free, year-long pilot pro-
gramme that would teach them how to live waste-free
— or, at least with less waste than usual [10].

TakuM 00pa3oM, SKOHOMHS PECYPCOB U MHUHHUMHU-
3aIusl Bpeia OKpyKaroliel cpejie CTaHOBATCS HE MPo-
CTO TEXHUYCCKUMH XapaKTCPUCTHKAMH, a IIEHHOCT-
HBIMH YCTaHOBKAMH, BO3BOJAMMBIMH B PaHT MOpPaiib-
HOTO WMIiepaThBa. JIOMOJHUTENBFHO YCHITMBACTCS aT-
puOyIUS COIMAIBHOM CIPAaBEIJIMBOCTH M T'yMaHHO-
ctu: cruelty-free, vegan leather, animal-free leather,
fur-free brands, faux(-)fur fashion / coats. Otu s3bl-
KOBBIE €IUHUITEI (QOPMHUPYIOT 00pa3 MOABI, CBOOOI-
HOW OT JKECTOKOCTH, YTO OCOOCHHO Ba)XHO B KOHTEK-
CTe PacTyIIEero WHTepeca K BEraHCTBY W TpaBaM KH-
BOTHBIX. [loTpeOnTeNh, BRIOUPAIOIINI OMEKIY C Ta-
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KAMH XapaKTepPUCTUKaMH, TIO3UIIMOHUPYETCS HE TPO-
CTO KaK IIOKyIaTellb, 4 KaK HOCUTEINb ONpEACIEHHON
STHYECKOH TMO3UIMK, YTO MOAYEPKHBAET TpaHCOp-
MaIiio MOJBI U3 c(ephbl 3cTeTHKH B chepy Mopaid.
CwMm.: The fashion house is owned by luxury holding
group Kering, which also has designer Stella
McCartney as another fur-free brand under its um-
brella [9]; The fashion edit: 10 of the best faux fur
coats — in pictures [15].

Baxnoli cocTaBisitoniel LEHHOCTHOM CTPYKTYpbI
KOHIIETTa SIBJIIETCSI €r0 JIOCTYMHOCTh W YHHBEPCAIb-
HOCTb, YTO BBIPOKAECTCS B TAaKUX HOMHHAIMSX, Kak
accessible for everyone, available for all / purchase,
very wearable for lots of different occasions, afforda-
ble. DT aTpuOYTHI HANPABJICHBI HA JIEMOKPATH3AIHIO
YCTOMUYUBON MOJBI, KOTOPAsl AOJITr0€ BpeMs BOCIPHU-
HUMAaJIach KaK DIIUTAPHOE TEUCHHE, OCTYITHOE JIMIIb
Y3KOMY KpyTy moTpebuteneit. Uepes sS3BIK OCYIIECTB-
JSIETCS TIOTBITKA Pa3pyIIUTh 3TOT CTEPEOTHIT M MPEe-
CTaBUTh YCTOWYHBYI) MOJy KaK COIIMAbHO HHKITIO-
3UBHBIA (EHOMEH, CIOCOOHBIH CTAaTh HOPMOW IS
mupokux cino€s HaceneHus. Cm.: 20+ Best Afforda-
ble Sustainable Clothing Brands [2025] [19]; These
Clothing Pieces Make Fashion Accessible for Every-
one [17].

[TapaniensHO akIEHT AenaeTcd Ha BpEMEHHBIE Xa-
PaKTepUCTUKU OAeXIbl: timeless, durable, long-
lasting, trans-seasonal, all-year-round, withstanding
the tests of time, long-term lifecycle. It npunara-
TENIbHBIE W CIIOBOCOYETAHUS KOHTPACTHPYIOT C Bpe-
MEHHOU OTPaHUYEHHOCTHIO KOHIIEIITa FAST
FASHION, otpaxas uaei0 YCTONYHBOW MOABI —
OJICKIBI, COXPAHSIONIEH aKTyalbHOCTh BHE 3aBHCH-
MOCTH OT CE€30HA. 3/1eCh MPOABIACTCS MPUHIHITHAIB-
HBI CIBWT B IEHHOCTHOW TapajurMe: BMECTO Kpat-
KOBPEMEHHONW MOJHOW BOJIHBI NPEMJIaraercs CTUJIb,
OCHOBaHHBIH Ha MOCTOSHCTBE, CTAOMIBHOCTH U YHH-
BepcanmbHOCTH. CM.: Timeless sustainable fashion — a
philosophy that prioritizes quality, versatility, and
longevity over fleeting fads [14]; Sustainable fashion
emphasizes quality over quantity, ensuring each piece
is durable and eco-friendly [13].

Oco6oe 3nauenune B konuente SUSTAINABLE
FASHION  mnpuoOperaeT wuaes  OCO3HAHHOCTH
(conscious), KOTOpasi CTAHOBUTCS IIEHTPAIILHONW KaTe-
ropueil HOBOTO MOTPEOUTENHCKOTO MOBEACHHA. Tep-
MUHBI conscious fashion / consumers / brands,

thoughtful consumption, social responsibility, long-
term thinkers yKa3pIBalOT Ha MEPEX0J] OT MUMITYJIbCHB-
HOTO, CIIOHTAaHHOTO MOTPEOJIeHHS K B3BEUICHHOMY,
peduiekcuBHOMY Toaxoay. [lorpeOurens mpusbiBaeT-
sl HE MPOCTO MOKYTATh, & OCMBICITUBATD MOCIICICTBUS
CBOUX JICUCTBUM, Y4YMTHIBas HKOJOTMUECKUU CIIE,
YCIIOBHUS TPpyJla paOOTHUKOB (aOpHK, COCTaB MAaTEPH-
aJOB W JKW3HEHHBIA IMKJI M3AeNus. Takas MO3WIus
(dbopMUpYyET HOBYIO HICHTUYHOCTH MOTPEOUTENs, B
KOTOPOH MOJla CTAHOBUTCS HE NMPOCTO CPEACTBOM Ca-
MOBBIPKEHUS, HO U HHCTPYMEHTOM STHUYECKOTO BBI-
oopa. Cm.: Eco and culturally conscious brands, such
as the Kenyan studio Maisha by Nisria, have shown
collections this year [12]; She says sustainability
tends to sit in the corporate social responsibility arm
of fashion companies, far from the design department
[7].
BriBoabI

Takum 00pa3oM, IEHHOCTHBIE CMBICIBI KOHIIETITa
SUSTAINABLE FASHION B Meauamuckypce pac-
KPBIBAIOTCA KaK CIIOKHAS CHCTEMa OIIEHOYHBIX yCTa-
HOBOK, B KOTOPBIX NEPEIUIETAIOTCS IKOJIOTHYECKHE,
STHYECKHE, COIMAJIbHbIE W YTHUIUTAPHBIC ACIEKTHI.
SI3bIK CTAHOBHTCS KJIFOUEBBIM WHCTPYMEHTOM perpe-
3€HTAIlUN JTUX [EeHHOCTeH, POpMHPYS HOBBIA KYIb-
TYpHBII KOXI, B KOTOPOM MOJia INEPEOCMBICIHBACTCS
KaK MpaKTUKa, HECylllas OTBETCTBEHHOCTh 3a OKpPY-
sxkaromuit Mup. Konnent SUSTAINABLE FASHION
BBITIONHSIET PETYIATUBHYIO (DYHKITUIO, HAIIPABIISS TI0-
BeJICHUE MOTpeduTeneii, mpou3BoauTeNneiH U OpEeHIOB
B CTOpPOHY OoJiee YCTOWYHMBBIX MOJEJEH B3amMOICH-
CTBUSA C TIpUpOAOH M obmecTBoM. OH MPOTHBOIIO-
CTaBJIACTCS JIOMHUHMPYIOIIEH MapaurMe MOJbI Kak
WHYCTPHUU, OCHOBAaHHOW Ha MOTPEOJICHUH, OTXOAaX U
SKCIUTyaTalliy, Tpejyiaras ajbTepHATHBY, OCHOBAH-
HYIO Ha IIUKIMYHOCTH, OTBETCTBEHHOCTH W JIOJTOBEY-
HocTU. OIICHOYHBIC CYXKJIEHUS M BBICKA3bIBAHMS IOJI-
YEPKHUBAIOT COLMANBHYI0 3HAYUMOCTh. JTOT MPOIIECC
CBHJICTEILCTBYET O TIIyOOKOW TpaHchopMaIuu IieH-
HOCTHOHM CTPYKTYpBI JUCKYpCa MOJBI, TJE 3CTETHKA
BCE 0OJIbIIIE UHTETPUPYETCS C ITUKOM, a moTpediieHue
— ¢ pedrmekcueit. B  pesympTaTe  KOHIICIT
SUSTAINABLE FASHION craHOBHTCS Ba)KHBIM
COLIMATIBHBIM OPHEHTUPOM, (DOPMHUPYIOIIUM COBpE-
MEHHYIO KYJIbTYPHYIO IOBECTKY M CIIOCOOCTBYIOIIUM
M3MEHEHUIO KaK WHAMBHIYalbHBIX YCTaHOBOK, TaK U
CUCTEMHBIX TIPAKTUK B PaMKaX JUCKYpPCa MOJIBI.

Cnucox HCTOYHMKOB
1. Antonenko H.B. OcobeHHocTH npeduKcau 1 poiib Npe(UKCOB re-/peB COBPEMEHHBIX aHTIIUICKOM U pyc-
ckoM s3bikax // MzBectust Bonrorpagckoro rocyapcTBeHHOTO remarorndeckoro yHuepcutera. 2013. Ne 9 (84).

C.56-59.

2. ApakenoBa A.P. JIMHrBo-akCHOJIOTHYECKUE XaPaKTEPUCTHKU COBPEMEHHOI'O AHIJIOS3BIYHOTO JUCKypca MO-
IBL: aBTOped. IuC. ... KaH. Qumornor. Hayk / [Iaturop. roc. yH-T. [Iaturopck, 2017. 25 c.
3. Apytionosa H.JI. SI3bik 1 Mup 4esnoBeka. 2-e u3l., ucrtp. M.: S3biku pycckoi KyJabTypsl, 1999. 896 c.



Cospemennwiii yuenwlli 2025, Ne 10 ISSN 2541-8459
Modern Scientist 2025, Iss. 10 hitps://su-journal.ru

4. Usun A.A. Axcuonorus. M.: Beiciag mxkona, 2006. 390 c.

5. Kapacuk B.W. Konuentsi-perynstuBsl // S3bIK, co3Hanue, kommyHukanus: CO. crareii. M.: MAKC TIlpecc,
2005. Bpm. 30. C. 95 — 108.

6. A zero waste business policy is now easier to implement than you think [Dmextponnsiii pecypc] // The
Guardian. URL: https://www.theguardian.com/sustainable-business/2015/oct/01/circular-economy-ellen-
macarthur-foundation-zero-waste-solar-power (nara oopamenus: 22.04.2025)

7. Can big brands catch up on sustainable fashion? [Onexrponnsiii pecypc] // The Guardian. URL:
https://www.theguardian.com/sustainable-business/sustainable-fashion-blog/2015/mar/24/composting-clothes-
sustainable-materials-biodegradable (mata obpamenus: 22.04.2025)

8. Handbags at dawn with Farfetch, the latest thing in upmarket online fashion [9aexrponnstit pecypc] // The
Guardian. URL: https://www.theguardian.com/fashion/2017/jun/24/handbags-at-dawn-with-farfetch-the-latest-
thing-in-upmarket-online-fashion (xara o6pamienus: 23.04.2025)

9. Italian fashion house Gucci to go fur-free in 2018, says CEO [Onekrponnsiii pecypc] / The Guardian. URL:
https://www.theguardian.com/fashion/2017/oct/12/italian-fashion-house-gucci-to-go-fur-free-in-2018-says-ceo
(mara obpamenus: 23.04.2025)

10. ‘It’s kind of gross but we can do it’: How a community learned to go zero waste [DnaekTpoHHbIH pecypc] //
The Guardian. URL: https://www.theguardian.com/environment/2023/dec/07/its-kind-of-gross-but-we-can-do-it-
how-a-community-learned-to-go-zero-waste (mata oopamenus: 24.04.2025)

11. Old cloth, new clothes: six designers creating beautiful upcycled garments [Dnekrponnsiit pecypc] // The
Guardian. URL:  https://www.theguardian.com/lifeandstyle/2024/feb/06/old-cloth-new-clothes-six-designers-
creating-beautiful-upcycled-garments (mata oopamenus: 24.04.2025)

12. ‘People want clothes that match their values’: sustainability takes centre stage at Nairobi fashion week
[DnexTpoHHbIH pecypc] !l The Guardian. URL: https://www.theguardian.com/global-
development/2025/feb/01/sustainability-nairobi-fashion-week-african-designers (mata oopamenus: 24.04.2025)

13. Sustainable Fashion: The Future of Clothing You Can Feel Good About [OnexTponnstii pecypc] // No Nas-
ties. URL: https://www.nonasties.in/blogs/news/sustainable-fashion-the-future-of-clothing-you-can-feel-good-
about (mara oopamierns: 25.04.2025)

14. Sustainable Fashion: The Secret to Timeless Style [Omextponnsiii pecypc] // Shopselegante. URL:
https://shopselegante.com/sustainable-fashion-the-secret-to-timeless-style.html (nata odpamenus: 25.04.2025)

15. The fashion edit: 10 of the best faux fur coats — in pictures [Onekrponnsiii pecypc] // The Guardian. URL:
https://www.theguardian.com/fashion/gallery/2015/dec/04/the-fashion-edit-10-of-the-best-faux-fur-coats-in-
pictures (mata obpamenus: 26.04.2025)

16. The latest fashion rules: buy pre-loved labels and just five new items a year [Dnextponnsiii pecypc] / The
Guardian. URL: https://www.theguardian.com/fashion/2024/jan/28/the-latest-fashion-rules-buy-pre-loved-labels-
and-just-five-new-items-a-year (mata oopamenus: 26.04.2025)

17. These Clothing Pieces Make Fashion Accessible for Everyone [Onekrponnsiii pecype] / Twetw. URL:
https://www.twetw.com/these-clothing-pieces-make-fashion-accessible-for-everyone.html ~ (mata  oOpamienus:
26.04.2025)

18. Trawling for trash: the brands turning plastic pollution into fashion [Onekrponssriii pecypc] // The Guardian.
URL: https://www.theguardian.com/fashion/2018/nov/23/catwalk-brands-trawl-ocean-plastic-waste-for-
sustainable-fashion (maTa obpamenus: 27.04.2025)

19. 20+ Best Affordable Sustainable Clothing Brands [2025] [Daekrponnsiii pecypc] // Ecothes. URL:
https://ecothes.com/blog/affordable-sustainable-fashion-brands (nata oopamenus: 28.04.2025)

References

1. Antonenko N.V. Features of prefixation and the role of the re-/rev prefixes in modern English and Russian.
Bulletin of the Volgograd State Pedagogical University. 2013. No. 9 (84). P. 56 — 59.

2. Arakelov A.R. Lingvo-axiological characteristics of the modern English-language discourse of fashion: au-
thor's abstract. diss. ... Cand. Philological Sciences. Pyatigorsk State University. Pyatigorsk, 2017. 25 p.

3. Arutyunova N.D. Language and the World of Man. 2nd ed., corrected. Moscow: Languages of Russian Cul-
ture, 1999. 896 p.

4. Ivin A.A. Axiology. Moscow: Higher School, 2006. 390 p.

5. Karasik V.I. Concepts-regulators. Language, consciousness, communication: Collection of articles. Moscow:
MAKS Press, 2005. Issue 30. P. 95 — 108.

81



Cospemennwiii yuenwlli 2025, Ne 10 ISSN 2541-8459
Modern Scientist 2025, Iss. 10 hitps://su-journal.ru

6. A zero waste business policy is now easier to implement than you think [Electronic resource]. The Guardian.
URL: https://www.theguardian.com/sustainable-business/2015/oct/01/circular-economy-ellen-macarthur-
foundation-zero-waste-solar-power (date of access:22.04.2025)

7. Can big brands catch up on sustainable fashion? [Electronic resource]. The Guardian. URL:
https://www.theguardian.com/sustainable-business/sustainable-fashion-blog/2015/mar/24/composting-clothes-
sustainable-materials-biodegradable (date of access: 22.04.2025)

8. Handbags at dawn with Farfetch, the latest thing in upmarket online fashion [Electronic resource]. The
Guardian. URL: https://www.theguardian.com/fashion/2017/jun/24/handbags-at-dawn-with-farfetch-the-latest-
thing-in-upmarket-online-fashion (date of access:23.04.2025)

9. Italian fashion house Gucci to go fur-free in 2018, says CEO [Electronic resource]. The Guardian. URL:
https://www.theguardian.com/fashion/2017/oct/12/italian-fashion-house-gucci-to-go-fur-free-in-2018-says-ceo
(date of access: 23.04.2025)

10. ‘It’s kind of gross but we can do it’: How a community learned to go zero waste [Electronic resource]. The
Guardian. URL: https://www.theguardian.com/environment/2023/dec/07/its-kind-of-gross-but-we-can-do-it-how-a-
community-learned-to-go-zero-waste (date of access: 24.04.2025)

11. Old cloth, new clothes: six designers creating beautiful upcycled garments [Electronic resource]. The Guard-
ian. URL: https://www.theguardian.com/lifeandstyle/2024/feb/06/0ld-cloth-new-clothes-six-designers-creating-
beautiful-upcycled-garments (date of access: 24.04.2025)

12. ‘People want clothes that match their values’: sustainability takes centre stage at Nairobi fashion week
[Electronic resource]. The Guardian. URL: https://www.theguardian.com/global-
development/2025/feb/01/sustainability-nairobi-fashion-week-african-designers (date of access: 24.04.2025)

13. Sustainable Fashion: The Future of Clothing You Can Feel Good About [Electronic resource]. No Nasties.
URL: https://www.nonasties.in/blogs/news/sustainable-fashion-the-future-of-clothing-you-can-feel-good-about
(date of access: 25.04.2025)

14. Sustainable Fashion: The Secret to Timeless Style [Electronic resource]. Shopselegante. URL:
https://shopselegante.com/sustainable-fashion-the-secret-to-timeless-style.html (date of access: 25.04.2025)

15. The fashion edit: 10 of the best faux fur coats — in pictures [Electronic resource]. The Guardian. URL:
https://www.theguardian.com/fashion/gallery/2015/dec/04/the-fashion-edit-10-of-the-best-faux-fur-coats-in-
pictures (date of access: 26.04.2025)

16. The latest fashion rules: buy pre-loved labels and just five new items a year [Electronic resource]. The
Guardian. URL: https://www.theguardian.com/fashion/2024/jan/28/the-latest-fashion-rules-buy-pre-loved-labels-
and-just-five-new-items-a-year (date of access: 26.04.2025)

17. These Clothing Pieces Make Fashion Accessible for Everyone [Electronic resource]. Twetw. URL:
https://www.twetw.com/these-clothing-pieces-make-fashion-accessible-for-everyone.html ~ (date  of  access:
26.04.2025)

18. Trawling for trash: the brands turning plastic pollution into fashion [Electronic resource]. The Guardian.
URL: https://www.theguardian.com/fashion/2018/nov/23/catwalk-brands-trawl-ocean-plastic-waste-for-
sustainable-fashion (date of access: 27.04.2025)

19. 20+ Best Affordable Sustainable Clothing Brands [2025] [Electronic resource]. Ecothes. URL:
https://ecothes.com/blog/affordable-sustainable-fashion-brands (date of access: 28.04.2025)

HNudopmanus o6 aBTope

Hanodouna A.Il., acniupant, ORCID ID: https://orcid.org/0009-0002-3396-8723, UpkyTckuii TocyaapcTBEHHbIN
YHHUBEPCHUTET, i-nasy@yandex.ru

© Hanobwuna A.Il., 2025

82



