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AHHOTauusa: [lpegMeToM UCCNeAOBaHUSA  ABMSIETCA  MOTUMBAUMOHHLIA  AUCKYpPC, €ro
XapaKTepPUCTUKM U ocobeHHOCTM. Lenb wccnepaoBaHuWs 3akf4yaeTcs B OnpeaesieHun
cneunmdukn MOTUBALUMOHHOIO AMCKYpPCAa W €ro OTJAMYUTENbHbIX YepT OT APYrux BUIAOB
AVCKypca. AHanu3MpylTcs KJtoYeBble 0COHEHHOCTU MOTUBALMOHHOMO AMCKYpCa, oTpa)Xatolme
€ro AeTepMUHUpPYIOLWIME MNPU3HAKMK, KOTOpble MO3BONAKT chopMynMpoBaTb psa MNpUCYLUX
3TOMY BMAY AUCKYypca CBOWCTB. ABTOp noapobHO paccMaTpuBaeT Takme acnekTbl TEMbl, Kak
3MOTMBHOCTbL W peyeBOe BO3AENCTBME HA PpeuumnueHTa. AKTyanbHOCTb WCCNeaoBaHUA
obycnoBneHa BO3POCWMM WHTEPECOM K JINYHOCTHbIM TpEeHWHraMm U MOTUBAUMOHHbLIM
BbICTYN/1I€HNAM, KOTOpble HanpaB/ieHbl Ha OKa3aHWe HEKOTOPOro BJIMSHUA Ha CAyLlaloWwmX.
Ocob60e BHUMaHWE yaenseTcss TakUM MOHSTMEM KaK: MOTMBAUMOHHbLIN AWCKYpPC, MOTUBaUMUS,

pedyeBoe BO34eNcTene wu KOMMYHUKauua. B cTtaTtbe aBTOp paccMmaTpuBaeT MOTUBALMOHHBIN
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AVUCKYpPC C MO3MUMM €ero BJAUAHMUS Ha KOMMYHWKAHTOB W €ro WINOKYTMBHOW cCunbl. Ans
HanMcaHusa cTaTbu 6bl1 UCMONB30BAH ONUCATENbHbIA MeTo4, Npeanofiaratolmini conocTaBaeHne
M KnaccuduKaumio S3bIKOBbIX (AKTOB, a TakKXe WX aHajiM3, a TakXe CpaBHUTENbHbIA U
KOHTPACTUBHbIA MeToAbl. HOBM3Ha HacToOsIWEro MCCNeAoBaHUsA 3aK/I4YaeTcs B onpeneneHunu
MOTMBALUMOHHOIO AUCKYypCa KakK OTAENbHOro BuAa AUCKypca. ABTOPOM 6bi10 DOPMYSIMPOBAHO
onpeaeneHne MOTMBALMOHHOINO [UCKYpca W BbIABMIEHbl €ro OTAMYUTENbHbIE YepThl.
MpoBeneHHOE wccnegoBaHWe TMO3BOMAWMAO cAenaTb BbIBOA O HEKOTOPbIX cneunduyecknx
npusHakax NpPUCYLWUX MOTUBALMOHHOM AUCKYPCY. B 4acTHOCTU, 6bI/I0 BbISBIEHO, YTO AAHHbIN
BMA AuUCKypca GopMupyeTcs C OonpeldesieHHOW Uenbl  WU3MEHWUTb MPUBbLIYHYHO AN
KOMMYHWKaHTOB KapTWUHY MMpa MM OKa3laTb onpeaesieHHOe BAUAHME Ha peumnuneHTa. OcobbiM
BK/aZOM aBTOpa B WCClegOBaHWe TeMbl SIBASETCS onpeaesieHne K4YeBbiX 0CO6eHHOCTel
MOTMBALUMOHHOIrO JAUCKypca, no3Bonstowmnx cdopMynmpoBaTb €ro Kak OTAENbHbIN BuA
AVCKypca. Pe3ynbTaTbl 3TOr0 UCCNeAOBAHUSA MOTYT 6biTb MPUMEHEHbI AN Bblpab0oTKM MeToAnK
peyeBOro BO34eNCTBUS, NOCOBMIA MO OpPaTOPCKOMY MCKYCCTBY, @ TaKXe OKa3aHue noALepXKu

MpU NCUXONOIrM4eCcKnx TpaBmMax.

KniouesBble cnoBa:

OANCKYpPC, MOTUBALUMOHHbIA ANUCKYPC, KOHTEKCT, UINOKYTUBHAA CuUNa, peyeBOe BO3AeNCTBUE,
KOMMYHUKaTUBHAs CTpaTeruns, MOTMBaUUsA, pevyeBass MHTEHUUS, KOMMYHUKaALUNSA, AUCKYPCUBHbIN

akKT

To analyze and understand motivational discourse, it is important to take into account
concepts such as motive and motivation, which explain the characteristics of discourse:

encouraging an individual to take certain actions, changing behavior through speechll'—p—'

421 Motivational speech and, in particular, motivational discourse have such characteristics
as expressiveness and emotionality, and high focus on the recipient. Motivational discourse
is aimed at changing aspects of the recipient’s worldview and forming a new attitude
towards reality events. Thus, motivational discourse is a discourse of influence. Considering
discourse in this way, we can find that motivational discourse is a specific construct
consisting of linguistic and non-linguistic phenomena. It is especially important to take into
account the personal properties of the speaker and the recipient, in the context of the
social mechanisms that generate and construct motivational discourse as such. J. Sullivan

introduces the concept of a special so-called “motivational language” 21 1n his opinion,
motivational language is the language used by supervisors or managers when managing a
team. It is worth emphasizing that the utterance is at the center of the discourse. Its main
quality as a unit of communication in this case is its communicative relevance, its role in a
specific communicative situation.

The communicative process depends on many factors, including the participants in
communication, the context of communication, the psychological and physical characteristics
of the communicants, as well as their value systems, etc. Within the same communicative
situation, the expression of thoughts and ideas can take different forms, which is

determined by specific conditions - context of communication. [3. p. 511 Each person has
their own special set of communication practices, based on previous communication
experience and applied in certain situations. The institutional nature of communication is
one of the main criteria for classifying types of discourse. This classification is characterized
by a certain set of communication situations typical for a given sphere, typical models of
speech behavior of performers of certain social roles, certain topics of communication,
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intentions and speech strategies [4]1 1t should be noted that a certain topic or focus of
communication can become the main dominant element of the discourse. This may give rise
to temporary or periodic discourses related to the topic, depending on the degree and
duration of interest in it in the society where the discourse takes place. Usually, such
discourses are expressed within the framework of other types of discourse and are called
thematic discourses. Motivational discourse includes such genres as a motivating speech by
a leader at a corporate event, parting speeches, a speech by a captain or coach before a
responsible event or competition, religious sermons, as well as speeches by political and
motivational speakers.

Speech genres that are included in motivational discourse can be divided into two
categories: institutional and personal types. The first type includes motivational speeches,
within the academic (commencement speech at the graduation ceremony), administrative
(motivational speech by the head of an organization/group or structural unit), political
(speeches by politicians), religious (sermon) types of discourses. The second type includes
speeches of various motivational speakers - coaches and tutors, whose communicative
activities are aimed at developing the personal growth of the addressee. In special
motivational literature on the topic of self-improvement, as well as the development of
personal and professional qualities, an important place is occupied by the stories of people,
which are presented to the reader as evidence of the thoughts and messages of the author.
A similar method, based on cases - cases from practice, has gained wide popularity and has
become a characteristic feature of the professional work of coaches, as well as in the
literature devoted to this area. It can be noted that motivational discourse is increasingly
taking the form of a narrative, where meaning is conveyed through a story and sequential
presentation.

Everyday oral communication most often takes place within the framework of dialogue.
Participants in communication can change the communicative roles of speaker and recipient,
and can ask again, clarify, and comment on each other's statements in the process.
Dialogue often takes place in typical, frequently repeated communication situations. And
the rules of behavior and communication means can be determined by speech etiquette,
which is considered in linguistics as a particularly significant characteristic of a certain
linguistic culture. A special group includes situationally determined expressions, which,
according to I. Kecskes, are highly conventional (stereotypical) stable (ready-made)
pragmatic units, whose use is tied to standard communicative situations and is closely

related to the actual situational context [2=-8l This expression as a unit of speech
correlates with a certain fragment of foreign language reality and is expressed at the
moment of a certain speech situation.

A. N. Prikhodko identifies a discursive act, defining it as a unit of speech action, which is
part of the interaction and represents a chain of speech acts united by a common
teleological setting into a single speech block. In this block, different illocutionary forces
with different (primary and secondary) pragmatic meanings are combined, change, intersect

and interact [2-2- 1031 1p determining the pragmasemantic properties of discursive acts, an
important role is played by such characteristics as place, goals, tasks of the communicant,
time, etc. This is primarily due to the fact that the pragmatic potential of discursive acts
consists of both intralinguistic and extralinguistic factors. Speech and discourse acts are
similar in many ways, since they have the same cognitive-communicative nature. They allow
you to transmit information and regulate the communication process. However, there are
also differences between them, which makes it possible to distinguish them into a separate
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class of speech units. Thus, discursive acts can either coincide with speech acts or include
several speech acts, while speech acts, being the minimum unit of speech activity, are
indivisible in their structure. A speech act has one goal; a discursive act can have several
goals. They can also intersect and combine with each other. In addition, a speech act is
realized by verbal means of communication; in a discursive act, along with verbal means,
non-verbal ones are also used, namely gestures, facial expressions, sounds, etc.
Considering a discursive act as a separate category, several types can be distinguished.
Offeratives (requests, demands, proposals, persuasion) are used when the speaker wants
to induce the recipient to take some active action for the benefit of him or himself.
Conformatives and nonconformatives (agreement, approval, praise, disagreement, refusal,
disapproval) are used as a reaction to the offerative and are used in conflict or benevolent
communication. Accusatives (accusation, condemnation, claim, indignation, reproach) are
used to accuse the interlocutor of something. Apologetics (justification, apology,
repentance, forgiveness) are a response to accusatives. Apologetics can be used in cases of
admission or non-admission of guilt. Didactives (advice, teaching, moralizing, hint) are
aimed at inducing the recipient to take some action to improve a certain situation. It is
worth emphasizing that any discursive acts consist of several speech blocks, illocutionary
goals and illocutionary forces. We can highlight that offeratives have the greatest
illocutionary power. This is especially important because it allows you to tune the recipient

to a positive response 10, p. 117] Addressing the audience directly and using verbs in an
indicative form also increases motivational power and emotional response.

The analysis of speech means, which have a pronounced situational and sociocultural
characteristic in the English and Russian languages, seems to be one of the most important
components of the study of motivational discourse. Political discourse, for example, is
formulated as institutional communication, which, in contrast to personality-oriented
communication, uses a certain system of professionally oriented signs. The main
distinguishing feature of motivational discourse, which allows us to define it as a separate
type of discourse, is its focus on the audience. It is important to emphasize that the
speaker’s intentionality is directly dependent on the addressee. Motivational discourse
refers to a person-oriented type of discourse, which is aimed not at an abstract, abstract
addressee, as for example in political discourse, but at a specific person taking part in

communication 1P 51 The goal that the speaker seeks to achieve is expressed in the
desire to transform the addressee’s attitude towards the phenomena of reality and, as a

result, will affect his behavior [12.P- 1261 1t js worth noting that motivational discourse

differs in its ability to be formed in various professional fields fs] Considering motivational
discourse from the point of view of the content plan, we can define it as a certain type of
influence, the process of instilling ideas in the addressee, emotional and/or rational
motivation to perform certain actions or motivation for activity. The plane of expression can
be represented by a number of speech genres, for example, various kinds of motivational
speeches and sermons and incentive speech acts, in particular, suggestives.

Common to rhetorical discourses and motivational discourse, in particular, the
communicative strategy is aimed at encouraging the recipient to perform some action
through persuasion. Speech utterances, where the author seeks to influence the recipient,
are traditionally classified as persuasive utterances. The persuasive communicative strategy
is determined by the pragmatic intention of the speaker and represents the dominant
functional characteristic of the discourse, its main conceptual and thematic setting with a
focus on the perlocutionary effect that the speaker strives to achieve. It is possible to
simultaneously divide speech influence into persuasive and suggestive. In the second case,
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there is some lack of control on the part of consciousness when receiving and processing

information by the recipient in the second case 4, p. 25-26] Thus, persuasiveness is
achieved by influencing logical thinking, while suggestion activates the emotional and
sensory perception of the recipient. Variability of influence in one direction or the other is
found in specific examples of discourse. It can be noted that in scientific discourse the
dominant mechanism is persuasiveness. In motivational discourse, influence prevails not so
much through logic as through emotional and personal appeal. It is important to emphasize
that the suggestions used by motivational speakers are introduced into their speech
covertly, however, logical arguments do not disappear completely. They are used as an
additional means in organizing and structuring irrational images, connections and
associations. In motivational discourse, we can find such statements, the purpose of which
demonstrates the speaker’s desire to inspire the addressee, to encourage him to perform a
certain activity. The success of this depends on many factors, which determines the
effectiveness of the persuasion and is reflected in the potential response of the recipient. It
is worth noting that in his address the speaker seeks to convey not so much information as
to influence the personality of the interlocutor. The use of language in this context appears
as an implicit desire to convey and instill one's interpretation of the world. For example, the
power of persuasion in motivational discourse comes down to argumentation skills along
with mastery of speech techniques and methods of influence, determined by a certain
functional style. However, it is worth emphasizing that there may be difficulties associated
with the interpretation of the message by its recipient, who is capable, ready or willing to
perceive this message in order to change personal ideas and values.

We can conclude that persuasion is not only the transfer of certain meanings using
influence techniques on the part of the speaker, but also the voluntary agreement on the
part of the recipient to accept the proposed picture of the world. It is important to note that
the common intention for all rhetorical texts, including motivational ones, implies the
presence of a unified communicative strategy of text formation in rhetorical metadiscourse.
The presence of this communicative strategy is confirmed by the identification of common
communicative-pragmatic features in rhetorical texts at different levels of mental-

communicative organization (cognitive, functional-communicative, pragmatic, linguistic) s,

p. 1141 At the practical level, persuasive strategy is considered as a process of selection and
combination operations, thematic design and textual coding of communicative actions under
the control of a corresponding strategic goal, which are carried out by the speaker to realize
the communicative goal. To do this, speakers use a variety of speech means to enhance the
motivational potential of their speech.

Motivational discourse is located at the intersection of disciplines, which adds versatility to
this concept. It also implies some complexity in defining the term. However, we can define
motivational discourse as a speech statement of a persuasive nature, created by a person
in the process of interaction and containing motivational constructs (implicit and explicit).
At the moment, a methodology for identifying and constructing a universal model of
subgenres of motivational discourse has not been developed, nor has a general theory been
established for determining the communicative-pragmatic functions that are reflected by

stylistic varieties of discourse and their textual representations [16, p. 70] Thus, identifying
a non-universal interpretation of the term “motivational discourse,” as well as developing a
typology of this type of discourse, is a difficult task. In a broad sense, a person's
motivational discourse can be related to the subject's motivational language, the way a
person uses a particular language to express what motivates him and to try to understand
what motivates others. The key specificity of motivational discourse is determined by its

439



10.25136/2409-8698.2025.2.70180 Litera, 2025 - 2

goal, namely to motivate the recipient. This is due to the desire of the speaker to exert
some influence on the listener, influence decision-making and change his vector of thinking.
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Pe3ynbTaTbl Npoyeaypbl peeH3upoBaHUA CTaTbU

B cBS3uM C MOJAUTUKOIN [BOKUHOrO CJ/IENOro peLeH3npoOBaHUS JIMYHOCTb PELIEH3EHTA HE
packpbiBaeTcs.

Co cnuckom PELEH3EHTOB n34artesibCtBa MOXHO O3HAaKOMUTbCSA 34€EChH.

MNpeacTtaBneHHass Ha pacCcMOTpeHMe cTaTbd «MOTUBALMOHHbBIA AUCKYPC U ero MecTo B CUCTEMEe
AVUCKYPCUBHOTO 3HaHUS», npeanaraemasl K nybnukaumm B xypHane «Litera», npeactaBneHa
Ha aHrIMWCKOM s13blke, HECOMHEHHO, ABNISeTCA aKTyalibHOW, BBUAY BO3pacTalolWwero nHtepeca
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K M3YYEHMUIO pa3/INYHbIX BUAOB AMNCKYPCaA M UX A3bIKOBbIX 0COBEHHOCTEN, B B AAHHOM ciy4dae
MOTUMBALUMOHHBIN AWCKYpc. B pgaHHOM wuccneposBaHuMu aBTop oOb6pawaeTcs K M3YyYEeHUIo
MOTUMBALUMOHHbBIM AWMCKYPC, BKJO4YalWMM B cebs TakKme >XaHpbl, Kak MOTMBMpYKOLWAs peub
pyKoBOAMTENS Ha KOPMOpPaTUMBHOM MepOMpPUSATUMM, HANyTCTBEHHble peyun, peydb KamnutaHa Uau
TpeHepa nepea OTBETCTBEHHbIM MepoOnNpuUATMEM WM  COPEBHOBAHMEM, peJsIMrMo3Hble
nponoBeaun, a TakXe BbICTYMJIEHUSA MOJINTUYECKUX U MOTUBALMOHHbBIX CMTUKEPOB.

OTMETUM Hanuume CpaBHUTENBHO HeboNbWOro KonuMyecTBa WCCNeAOBaHWM NO  AaHHOM
TeMaTUKe B OTEYECTBEHHOM S3blkO3HaHUKU. CTaTbs SABSAETCS HOBATOPCKOW, OAHOW M3 MepBbIX
B POCCUMNCKOW NUHIBUCTUKE, NOCBSALWEHHON nccnegosaHuio nogobHonm npobnematnkn. B ctatbe
npeactaB/eHa MeTo40/10MMs uccnefoBaHus, BblbOp KOTOPOW BMNOJIHE ajeKBaTeH UensMm u
3agayam pabotel. ABTOp oO6pawaeTcs, B TOM 4uCNe, K pas/IM4HbIM MeToAaM Ang
NoATBEPXAEHMUS BbIABMHYTOM runotedbl. OCHOBHON MeTOAONIOTMEN ABWUIUCH: METOA CMNJOLWHOWN
BbibOpKN, MeToabl A€PUHULMOHHOIO U JIEKCUKO-CEMAHTMYECKOro aHanmnsa, MHTeprnpeTaTUBHbIN
aHanu3 otobpaHHOro Matepuana v ap.

K coxanenuto, B paboTe aBTOp He yKa3biBaeT 06beM NMpakTMyeckoro Mmatepmasa otobpaHHOro
ANS NpoBeAeHusa nccnenoBaHus.

OaHHasa paboTa BbiNONIHEHA NpodeccuoHanbHO, ¢ cobngeHneM OCHOBHbIX KAHOHOB Hay4YHOro
nccneposaHusl. WMccnepoBaHue BbLINOJIHEHO B pPYyC/ie COBPEMEHHbIX Hay4YHbIX MNOAXOAOB,
paboTta cocTOMT W3 BBeAEeHWUs, coAepXxawero MNOCTaHOBKY Mpob6seMbl, OCHOBHOM 4acTu,
TpaAULMOHHO HavMHawwycs ¢ 0630pa TeopeTUYECKNX NCTOYHUKOB N HaY4YHbIX HanpaB/ieHUN,
nccnenoBaTeNbCKyl0 W 3aKJUYUTENIbHYHO, B KOTOPOW npeacTaBfieHbl BbiBOAbl, MNOJyYEHHbIE
asTopoM. OTMeTMM, 4YTO 3akw4veHue TpebyeT yCuUeHUs, OHO He OTpa)kaeT B MOJIHOW Mepe
3ajayum, NocTaB/ieHHble aBTOPOM WU HE COAEPXWUT NepcneKkTuBbl AasibHENLWero ncciegoBaHns B
pycne 3asaBneHHoW npobnematmkn. bBubnuorpadwmusa ctaTtbM HacyuTbiBaeT 16 WCTOYHWKOB,
cpeAn KOTOpbIX npeacTaBieHbl paboTbl Kak Ha PYCCKOM, TakK W MHOCTPaHHbIX fA3blkax. K
COXaNneHut, B CTaTbe OTCYTCTBYHT CCbUIKM Ha dyHAamMeHTasnbHble paboTbl OTe4YeCTBEHHbIX
nccneposaTtenein, Takue KakK MoHorpadwum, KaHanmaaTCcKMe W AOKTOpPCKMEe aucceprauuu.
TexHunyeckn npu odopmiaeHun 6ubnmorpadumyeckoro cnucka HapyweHbl obwenpuHaTblie
TpeboBaHuas [OCTa, a wWMeHHO HecobnogeHne andaBUTHOro npuHuMna odopMaeHus
MCTOYHUKOB. BbiCKka3zaHHble 3aMe4dyaHusa He ABNSKTCA CYWEeCTBEHHbIMM U He yMmansaiT obuwee
MnoNoXuTenbHoe BMe4daTNeHne OT peueH3dnpyemonm pabotbl. OnevaTtkum, opdorpaduueckmne u
CUHTaKcnyeckne ownbkum, HETOUYHOCTM B TekcTe paboTbl He oH6HapyxeHbl. B obwem n uenom,
cnepyet OTMETUTb, YTO CTaTbd HamMcaHa MpPoOCTbIM, MOHATHbBIM AN 4YuTaTensa A3bikoMm. PaboTta
ABNSeTCA HOBaTOpPCKOW, nMpeacTaBAsIOWEN aBTOPCKOE BUAEHWE pelleHuss paccMaTpMBaeMmoro
BOMNpoCa W MOXeT WMeTb JlorMyeckoe npoAOJIKEeHME B JAafibHENWUX WUCCNeAO0BaHUSAX.
MpakTuyeckass 3Ha4YMMOCTb MCCNefO0BaHMA 3aKa4vaeTcs B BO3MOXHOCTM MCMNONIb30BaHUSA ero
pe3ynbTaToB B MNpouecce npenojgaBaHWa BY30BCKMX KypCOB MO TEOPUM AUCKYPC, a Takxke
KYpPCOB MO MeXAWUCUUMNHAPHbLIM UCCNefoBaHMAM, NOCBSALWEHHBIM CBS3KW A3blka M oblwecTsa.
CTaTbsl, HECOMHEHHO, byaeT nmonesHa WUMPOKOMY Kpyry nwuy, dwunonoram, mMarumcrtpaHtam u
acnupaHTam nNpoduabHbIX By30B. CTaTbd «MOTMBAUMOHHbLIA AMCKYPC M €ro MecTo B CuUCTeMe
ONCKYPCUBHOTO 3HaHUA» MoXeT 6blTb pekoMeHAOBaHa K NybsmMkaunmm B Hay4HOM XypHarne.
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