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Аннотация: Предметом данного исследования является изучение вопросов сохранения
и путей распространения идеологических ценностей Китая через призму новых медиа.
Объектом исследования являются социалистические ценности, передаваемые
посредством новых медиа с учетом траектории изменений в политической и
экономической жизни Китая. В статье подробно анализируется роль новых медиа Китая
в процессе формирования и распространения ценностей социализма, а также
эффективные методы их внедрения в массы. Авторы статьи исследуют особенности
симбиоза традиционных и новых медиа как способа укрепления национальной
идентичности и усиления идеологической работы. Целями исследования являются:
понимание путей и способов внедрения и закрепления через новые медиа традиционных
ценностей; разработка эффективных стратегий для распространения социалистических
ценностей через новые медиа (формат подачи, оптимальные каналы коммуникации и
взаимодействия с аудиторией); выявление недостатков в старых подходах и
рассмотрение путей их преодоления. Методология исследования комплексная:
используется описательный метод, метод сравнительного анализа и теоретический
анализ. Рассматриваются основные концепции новых медиа, и проводится анализ
традиционных. Новизна исследования заключается в комплексном подходе к
рассмотрению симбиоза новых и традиционных медиа как инструмента сохранения
традиционных идеологических ценностей Китая. Это позволит создать рекомендации,
оценку эффективности предложенных мер и дальнейшие траектории для
государственных органов, образовательных учреждений и других организаций по
использованию новых медиа в целях идеологического воспитания и пропаганды
традиционных ценностей. Авторы исследования приходят к следующим выводам:
ключевая роль новых медиа в современном обществе как инструмента распространения
традиционных ценностей Китая сохраняется; новые медиа обеспечивают большой охват
аудитории, гибкость и интерактивность информационного потока; симбиоз современных
и традиционных форм – эффективный способ медиаинтеграции; укрепление
национального духа и идентичности через социалистические ценности – главный фактор
устойчивого развития страны.

Ключевые слова:

социализм, новые медиа, Китай, традиционный, ценность, идентичность, национальный,
аудитория, поддержание, распространение

1. The proposal of the problem and its research significance

In the report of the 18th National Congress of the Communist Party of China, it was pointed
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out that "advocating prosperity, democracy, civilization, and harmony, advocating freedom,
equality, justice, and the rule of law, advocating patriotism, dedication, integrity, and
friendliness, actively cultivating and practicing socialist core values". This not only puts
forward the basic categories of socialist core values, but also demonstrates its basic
characteristics. The "Opinions on Cultivating and Practicing Socialist Core Values" further
enriches and develops the spirit of the 18th National Congress, reflecting the Party's high
attention to values. The socialist core values undoubtedly have significant theoretical value
and practical significance for realizing the great Chinese Dream, enhancing China's

comprehensive national strength, and enhancing China's discourse power [1, p. 295-302, 2, p.

38-41, 3, 42-54]. The selection of the dissemination of socialist core values based on new
media as the research object of this report is mainly due to the following considerations:

(1) Cultivating and practicing socialist core values requires studying communication issues.
At present, China is in the critical period of reform. The reform of the system and
mechanism, the change of the social structure, the adjustment of the interest pattern, and
the change of the lifestyle have brought unprecedented impact on the Chinese people's
ideological activities and even values. In this period of development, the contradictions will
inevitably lead to the confusion of the value concept. Based on this, the Central Committee
of the Communist Party of China proposes to cultivate and practice the core socialist
values, which is not only a new proposition that fully reflects the current social situation
and the requirements of the times, but also a major theoretical innovation in implementing
the Scientific Outlook on Development and developing socialism with Chinese
characteristics. Spreading the core socialist values is the prerequisite and foundation for

cultivating and practicing them [4, p. 1-8]. To make the socialist core values deeply rooted in
people's hearts and play their due role, it is necessary to widely spread them. Although the
issue of values has been a hot topic in academia in recent years, scholars have focused
more on theoretical issues such as its concept, content, and function, neglecting the role of
disseminating socialist core values. W hat tools, channels, and methods should be used to
promote the effective dissemination of socialist core values has become an important issue
that China urgently needs to address.

(2) The political emphasis on socialist core values and the alienation from daily life require
research on communication issues. The socialist core values are the values that occupy a
dominant position and play a leading role in the socialist core values system. Its
dissemination process is the process of political information diffusion and acceptance, and
its dissemination subject is the Party and the government. Its dissemination is guaranteed
politically from beginning to the end. Since the first proposal and definition of the socialist
core values system at the Sixth P lenary Session of the 16th Central Committee of the
Communist Party of China, this trend has risen on the land of China, the Sixth P lenary
Session of the 17th Central Committee of the Communist Party of China pointed out that
the socialist core values system is the soul of national rejuvenation, the essence of
advanced socialist culture, and determines the development direction of socialism with
Chinese characteristics. The report of the 18th National Congress of the Communist Party of
China condensed and summarized the socialist core values for the first time. The political
status of the socialist core values has never been shaken, and the country has invested a
large amount of funds, manpower, and material resources in theoretical propaganda,
academic research, and educational promotion. However, the public generally adopts a
detached attitude towards this formulaic propaganda that is outdated in form, dull in
content, lacks audience interaction, and ignores the laws of communication. This is in stark
contrast to the high political importance attached by the country, and requires us to explore
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in depth the ways and methods of communication [5, p. 248].

(3) Studying the dissemination of socialist core values requires special attention to new
media. The occurrence, development, and changes of social trends are all related to
information transmission, distribution, and guidance. The carrier of information distribution
mainly relies on a media system composed of various media. New media is a form of media
that has emerged under a new technological support system. It naturally has the function of
disseminating public information, which not only drives the development of information
dissemination, but also triggers changes in human social production, life, and thinking
patterns, thereby affecting changes in social structure. As Negroponte pointed out in
"Digital Survival", the development of digital technology will change the way humans
survive, "computing is no longer just about computers, it determines our survival". W hile we
are proud of the convenience brought by new media communication in the face of
information scarcity, we also have to face the negative effects of current information
overload and loss of control on communication. These negative effects not only affect the
healthy development of the new media communication ecosystem, but also lead to changes
in China's ideological structure. W ith the introduction of socialist core values, this influence
extends to the field of values. It can be seen that in today's widely used new media, how
to effectively disseminate socialist core values through the application of new media has
become an urgent problem to be solved.

2. Basic concepts and related theories of new media and the dissemination of socialist core
values 2.1 Basic Concepts of New Media

W hat exactly is new media? At present, there is no consensus in the academic community
on its concept. The author believes that new media is proposed relative to traditional
media, and a comprehensive understanding and recognition of new media is more important
than defining it. Therefore, it is necessary for us to comprehensively understand and
comprehend what new media is through diverse definitions. At present, the definition of
new media both domestically and internationally can be roughly divided into two categories:
one is to define new media from a technical perspective. Warner Bros. President Spitzweg

believes that new media is a non-linear broadcasting medium [6, p. 227-236, 7, p. 15-17].
Writer Dan Gilmore believes that new media should be a new concept that emerged after

the widespread application of digital technology in communication [8, p. 566]. In summary, it
is not difficult to see that the technological foundation of new media includes digital
technology, network technology, information processing technology, mobile communication
technology, and so on; Secondly, starting from the comparison between new media and
traditional media. New media is a new type of media that is completely different from
traditional media. It surpasses the strength of previous media, the breadth of television
media, and the depth of print media. "New media" is a relative concept, and its content will
develop with the advancement of communication technology. From the perspective of
human communication history, it should be a category of the times, specifically referring to

"today's new" rather than "yesterday's new" or "tomorrow's new", and so on [9, p. 37-53].
From the comparative analysis of new media and traditional media, it is not difficult to find
that new media is a relative concept that is constantly updated with the development of
technology.

In summary, we can conclude that new media is a concept that is constantly evolving and
changing, and the current "new media" is the future "traditional media", making it difficult
to provide a strict definition. The concept must reflect the essential attribute of things.
Based on this, this paper relies on the existing definition to explore the essence of new
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media, and defines it as: new media is an emerging media based on digital, Internet,
mobile communication and other technologies, aiming at surpassing traditional media and
providing various services.

2.2 Basic Concepts of the Spread of Socialist Core Values

The term 'dissemination' is translated from the English word 'communication' and originally
includes meanings such as communication, information, dissemination, and sharing. In
modern Chinese, "dissemination" represents a dynamic behavior, where "transmission"

means "delivery, transmission, expression", etc. [10, p. 111-126]. 'Broadcast' refers to the
meaning of 'spreading and disseminating'. There are many definitions of communication,
each with its own emphasis: the "sharing theory" that emphasizes information sharing holds
that communication refers to the sharing of information between the transmitter and the
receiver; The "communication theory" that emphasizes information exchange believes that
the process of communication is a two-way activity with back and forth; the "influence
theory" that emphasizes that communication is an intentional act of exerting influence
believes that communication is the behavior of the communicator who intends to influence
the recipient. No matter from which perspective communication is defined, information is
the core of communication, and the purpose of communication is to convey information.

Spreading socialist core values is the prerequisite and foundation for cultivating, practicing,
and promoting the popularization of socialist core values. The dissemination of socialist
core values through storytelling, teaching, and media dissemination is of paramount
importance in China's ideological work at present. It is an important measure to promote
the great development and prosperity of socialist culture, and an important way to influence
the psychological and behavioral patterns of social groups. The dissemination of socialist
core values includes three meanings: firstly, information sharing. The dissemination of
socialist core values is a process of sharing theory between the dissemination subject and
the audience, followed by its implementation role. The dissemination of socialist core
values is the process in which the dissemination subject purposefully influences the
audience to recognize, identify with, and practice socialist core values: once again, symbolic
value. The dissemination of socialist core values is a process of symbolic information
exchange and interaction.

3. The correlation between new media and the dissemination of socialist core values

New media is a form of media that has emerged under a new technological support system,
and is an important channel for people to disseminate information and an important
platform for communication and interaction. The dissemination of new media and socialist
core values has both inherent logical connections and is an integrated entity that is

interrelated, interdependent, and inseparable [11, p. 223–240]. On the one hand, new media is
an indispensable new battlefield for the dissemination of socialist core values. On the other
hand, new media requires the guidance and direction of socialist core values. More
importantly, new media communication highly meets the reading needs of current
audiences, and plays an irreplaceable role in enhancing the traditional media's ability to
guide public opinion, innovate ideological propaganda work, and seize the high ground of
communication in the dissemination of socialist core values.

3.1 New media: an indispensable new battlefield for the dissemination of socialist core
values

In the era of traditional media, newspapers, radio, and television were the main
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strongholds of the Party's public opinion. However, the emergence of new media has
changed the public opinion pattern of traditional media controlling information, bringing
about a huge transformation in the way information is disseminated. This transformation
not only affects people's social life, but also their values, becoming an important new
battlefield for public opinion. After more than a decade of development, the role of new
media has gradually been recognized and paid attention to by more and more people. More
and more enterprises and individuals are using new media, such as governments,
enterprises, and institutions, which have established portal websites. Celebrities,
politicians, and others have opened personal Microblogs, Social media platforms such as
WeChat have been widely used. The development speed of new media is unmatched by
other traditional media. New media is the result of the continuous development and
innovation of network technology. The emergence of new media has made the reception and
dissemination of information more diverse, convenient, personalized, and exclusive. New
media has created an unprecedented free and active interactive platform, radiating
unprecedented vitality and development momentum.

New media is an emerging media based on digital technology, Internet technology and
mobile communication technology. It not only undertakes an important mission in social

life, but also brings opportunities for the dissemination of socialist core values [12, p. 51-60,

13, p.64, 14, p. 816-828].

(1) The interactivity of new media has promoted the popularization of the dissemination of
socialist core values.

Interactivity is the most prominent feature of new media. Interactivity has two meanings,
one is that the information exchange between the sender and receiver is bidirectional; The
second is that each participant has equal and mutual control over the content. The
interactive function of new media not only lays a solid foundation for the equal
dissemination of socialist core values, but also effectively promotes the popularization of
socialist core values dissemination.

(2) The super temporal and spatial nature of new media has achieved faster and wider
dissemination of socialist core values.

Traditional mass media mainly relies on ground systems to transmit information, and the
speed of this dissemination method is limited by the information receiving devices,
resulting in a very limited transmission range. New media broke through the boundaries of
time and space. New media used the Internet, wireless communication networks and
satellite networks to break the limits of geographical space. As long as there are computer
mobile phones, digital television and other information receiving equipment, people can
receive the information transmitted by new media in any corner of the earth. The digital
technology of new media has greatly shortened the speed of information dissemination and
achieved real-time global dissemination.

(3) The hypermedia service function of new media enriches the forms of dissemination of
socialist core values.

Newspapers rely on text and images to convey information, radio relies on sound to send
information, television uses sound and images to transmit information, and new media
combines the strengths of all traditional media, all of which rely on the hypermedia service
functions of new media. The hypermedia service function not only realizes the
comprehensive application of text, images, sound, and graphics, but also enables users to

10.25136/2409-8698.2025.2.73087 Litera, 2025 - 2

236



set conditions to receive different forms of information according to their preferences.
"Audiences have a lot of freedom to choose, they can choose various forms such as silent
words, sound and image, and combined images and text according to their preferences, and
fully mobilize various senses. New media relies on digital technology to integrate
multimedia information, providing information users with multimedia information such as
text, images, audio, and video.

3.2 The Necessity of Spreading Socialist Core Values through New Media

The rise of new media represents the application of advanced technology and social
progress. The dissemination of socialist core values through new media is not only
important but also necessary. It is necessary to actively and effectively utilize new media
to promote socialist core values in response to changes in audience reading methods,
enhance public opinion guidance capabilities, innovate ideological propaganda work, and

seize the high ground of communication [15, p. 286-294, 16, p. 218-226].

New media can effectively compensate for the shortcomings of traditional media. As the
most powerful tool for disseminating information at present, new media plays an important
role in political communication. The openness, low cost, and spatial-temporal nature of new
media allow the public to participate in politics and freely express their political views and
ideas through the Internet, and this power of expression is difficult to control. The virtuality
of new media can conceal the true identities of participants and establish communication
and dialogue on an equal footing. Based on such a platform, participants can break free
from the influence of real power and financial relationships, and the characteristics of de
authoritarianism enable political figures and the public to express and present their
opinions more directly. In addition, the interactivity of new media enables both the sender
and receiver of information to communicate directly, which is conducive to stimulating public
participation enthusiasm and achieving real-time interaction. However, due to the relatively
casual dissemination of information by new media disseminators, the quality of information
varies greatly, and the massive amount of information is filled with false information and
entertainment oriented information, the authority and professionalism of news reporting are
clearly insufficient. These all weaken the effective dissemination of socialist core values to
a certain extent, and determine that new media cannot completely replace traditional
media.

3.3 The guidance and guidance of socialist core values on new media

Values are the deepest essence of culture. Values have the function of concentrating energy
and strengthening the foundation internally, and can enhance a country's cultural soft power
externally. Therefore, in order to seek the status of a great power or a strong nation,
countries around the world are paying great attention to the construction of values. The
socialist core values are an important indicator of China's cultural soft power and a code of
conduct that we must adhere to in building a socialist modernized strong country. The
socialist core values lead and guide all aspects of social life, and new media, as an
important carrier for disseminating socialist core values, naturally cannot do without the
guidance and guidance of socialist core values.

Values have a significant impact on the prosperity and stability of a country, as well as the
development and progress of society. They lead and guide every aspect of social life. As the
core of Chinese values, socialist core values have gradually formed and improved along
China's development process, and are the action guidelines and ideological principles that
we must adhere to in the long run. New media is the most important carrier of
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communication today, and its healthy development naturally relies on the guidance and
guidance of socialist core values.

Conclusion

W ith the development of information technology, new media represented by the Internet is
bringing mankind into the new media era. The development of new media has changed
people's lifestyle, especially in the field of values. As the most important carrier of
communication at present, new media combines various forms of communication and has
become an important tool for the dissemination of mainstream values and the main
battlefield for ideological struggles. After the 18th National Congress of the Communist
Party of China, the socialist core values have become an academic hot topic. Although there
are different understandings in the academic community regarding the ways in which
socialist core values are condensed and expressed, the importance of socialist core values
in politics and academia is consistent. Scholars unanimously believe that there is indeed a
need for a mainstream ideology that leads social trends and values, a spiritual symbol, and
the need to spread to the world what spirit China pursues, what ideas it promotes, and
what beliefs it adheres to.

The flourishing development of new media technology has made the dissemination
environment of socialist core values more complex, the dissemination content fragmented,
and the dissemination methods diversified, thus bringing tremendous impact on the
dissemination effect. The acceptance of values is a systematic process involving human
knowledge, emotions, intentions, actions, and other aspects. Therefore, cultivating and
practicing socialist core values should start from these internal points and basic aspects,
and educate people's hearts through the entire process of national education, so that
socialist core values can truly become the faith and persistence of the people, and then
become the guide for their thinking and action. The dissemination of socialist core values is
a long-term and complex task that cannot be rushed. By effectively combining new media
with traditional media and under the guidance of scientific theory, the dissemination,
education, and solidification of socialist core values can achieve twice the result with half
the effort.
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Результаты процедуры рецензирования статьи

В связи с политикой двойного слепого рецензирования личность рецензента не
раскрывается. 
Со списком рецензентов издательства можно ознакомиться здесь.

Рецензируемая статья посвящена проблеме распространения основных
социалистических ценностей Китая посредством новых медиа. Под новыми медиа в
работе понимаются средства массовой информации, основанные на цифровых
технологиях, интернет-технологиях и технологиях мобильной связи. Они превосходят
традиционные средства массовой информации по широте охвата, глубине и силе
влияния. Новые медиа отвечают потребностям современной аудитории и играют
незаменимую роль в формировании общественного мнения, следовательно,
предоставляют широкие возможности для распространения основных социалистических
ценностей в Китайской Народной Республике, что, собственно, и обусловливает
актуальность представленного исследования.
Теоретической основой работы выступили труды таких зарубежных исследователей, как
Ю. Чен, Х. Лонг, Х. Савиньи, Х. Чжан, Беннетт Дэниел, Кинго Макхомбу, А. Болин, Х.
Грубер, П. Кутрумпис, Юйфэн Дон, Фань Цзя, Чжунлянь Хуан и др., посвященные
современным и традиционным средствам массовой информации, вопросам политической
коммуникации в Китае и формированию основных ценностей китайского социализма и
пр. Библиография составляет 16 источников. В целом, библиография соответствует
специфике изучаемого предмета, содержательным требованиям и находит отражение на
страницах статьи, а также представляется достаточной для обобщения и анализа
теоретического аспекта изучаемой проблематики. Все цитаты ученых сопровождаются
авторскими комментариями. Методология исследования определена поставленной целью
и носит комплексный характер: использованы общенаучные методы анализа и синтеза,
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описательный метод с приёмами наблюдения и обобщения, методы социокультурного и
системного анализа, интерпретативный анализ отобранного материала. 
Анализ теоретического материала и его практическое обоснование позволили
автору(ам) выявить возможности новых медиа стать площадкой для распространения
основных социалистических ценностей Китая (интерактивность, отсутствие временных и
пространственных границ, функционирование в качестве гипермедийной системы и т.
д.). В заключение автор(ы) делают вывод о необходимости распространения
социалистических ценностей в Китае («стремясь к статусу великой державы или сильной
нации, страны по всему миру уделяют большое внимание формированию ценностей»,
«основные социалистические ценности являются важным показателем культурной
"мягкой силы" Китая и кодексом поведения, которого мы должны придерживаться при
построении социалистической, модернизированной и сильной страны») и отмечают, что в
настоящее время новые медиа, будучи популярным средством коммуникации, стали
важным инструментом распространения основных ценностей и главным полем
идеологической борьбы. Бурное развитие новых медиа-технологий сделало среду
распространения основных социалистических ценностей более сложной, контент -
фрагментированным, а методы распространения - разнообразными. 
Результаты, полученные в ходе исследования, имеют теоретическую значимость и
практическую ценность: они вносят определенный вклад в решение теоретических
проблем медиалингвистики, в изучение специфики медиапотребления социально-
политического контента, а также в возможности использования данных результатов в
курсах по теории дискурса, когнитивной лингвистике, прагматике и стилистике.
Представленный в работе материал имеет четкую, логически выстроенную структуру.
Стиль изложения отвечает требованиям научного описания, содержание соответствует
названию. Рукопись имеет завершенный вид; она вполне самостоятельна, оригинальна,
будет интересна и полезна широкому кругу лиц и может быть рекомендована к
публикации в научном журнале «Litera».
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