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Abstract. The new media presents forms of communication that facilitate production,
distribution and exchange of content on platforms and networks that enable interaction
and collaboration. Over the past three decades, the new media has developed rapidly and
continues to develop in new, previously unknown ways, providing greater opportunities
for social governance and political practice. With their convergent properties, the new
media has changed the ways in which government institutions operate and political leaders
communicate. The new media environment has significantly transformed the system of social
communications and changed the role of journalists in political processes. Today digital
platforms used by the media provide the electoral system with new ways of interacting
with the electorate, introducing new ways for holding elections and in general expanding
mechanisms of civil participation. At the same time, the new media in the post-truth society
has become the main source of information, which presents lies supplemented by individual
facts as news. The dubious quality of such news creates serious problems for the democratic
discourse. In the emerging era of post-truth, the new media strengthens negative trends in the
changing media environment, which undermines both the goals of democratically oriented
media and the foundations of social-cultural development. This situation determines the need
to analyze new patterns of audience behavior in connection with the development of the
new media environment. The increasing effect of media dependence in the post-truth society
has turned the new media into the main source of fakes, which is typical mainly for the
American post-truth society. Based on the analysis of the traditional and new media, the
authors show the ways to block the free dissemination of truthful information by the so-
called “megaphone press”, serving as an advertising machine for politicians. The authors’
methodological approach to the study of the media environment is based on the principle of
convergence of technologies and created and consumed content in the developing “post-truth
society of the contemporary western type”. Convergence of the media environment, along
with the positive trends, creates new opportunities and gives new impetus to the development
of the post-truth society.
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The new media environment

“The media environment is social reality in which the mass media perform
their functions and operate. By social reality we mean social-cultural, political
and economic characteristics of the life of society at different stages of its
development. This external environment of the mass media influences their
content and state and sets their development trends. The media environment
reflects social reality at all its levels (international, regional, national) and
develops based on the features of the national media system and factors affecting
it (including the state of the media economy, its typological structure, legal
framework, etc.)” [14. P. 302-303]. The new media environment demands that
sociologists systematically monitor its components [see, e.g.: 27; 28; 29], since
social processes in this framework become more dynamic and increase the
degree of uncertainty, leading to serious negative consequences for democratic
governance and transformations of the democratic system, which often destroys
the very basis for the development of civil society. “We witness essential changes
of those social entities that we call the media: the traditional ones lose their
former attractiveness for both consumers and advertisers; the new — digital —
fill all communication niches, starting to determine the configuration of the
media space and the whole media environment” [22. P. 5].

In general, all political consequences that the new media ultimately cause can
be summarized as follows: “an unprecedented level of instability and distortion
in the political communications system” [33. P. 22]. The new media has radically
changed the work of government and local authorities, the ways in which political
leaders interact with voters (often completely excluding people’s opinions from
decision-making), since the media space is a type of social space covered by the
media. Therefore, it is necessary to create an effective system of legal protection
and social guarantees so that any citizen would not only receive minimal social
protection but also protection from the negative impact of the unfavorable media
environment. Not everyone experiencing the intense media impact realizes its
negative consequences, including ‘fatigue syndrome’ [38. P. 774].

Inrecentyears, the above-mentioned processes have become especially evident
in the western society. For instance, the new media has complicated the system
of functioning of the political media. The old media — established institutions
of the mass media — such as newspapers, radio and television that appeared
before the Internet, coexist with the new media. While the old media maintains
relatively stable formats, the new media, which includes websites, blogs, video
platforms, digital apps and social networks, is constantly expanding [25. P. 21].
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Almost all traditional media duplicates their content, posting it on their own and
accessible sites. Moreover, with its convergent properties, digital platforms used
by the new media provide the electoral system with new ways of interacting with
the electorate, allow for the introduction of new methods of electoral development
and, in general, for the expansion of mechanisms for civil participation
in politics [26]. Thus, the evolution of the new media is associated not only with
the expansion of communication capabilities but also with a significant change
in social processes in the media space.

The sociocentric interpretation of the media functions in society “implies
areversal of the presented model, which comes from the social dominant that includes
all spheres of social life, which to one degree or another influence communication
technologies: moral, aesthetic and legal aspects of their functioning. Content
is determined at least by the creative atmosphere and by the state of ideology and
cultural traditions. And all this is influenced by the level of economic development
and social well-being. The effect of communication dissolves in everyday social
practices” [22. P. 65] in both Russian and foreign media environment. For instance,
the media function of social control (the so-called watchdog role of the media)
ensures revealing abuse by government officials and achieving transparency
in their activities. For instance, according to the Pew Research Center, about 70 %
of Americans believe that the media reports can “prevent leaders from doing what
they should not do” [9].

This tendency is exacerbated by the fact that there is a kind of “revolving door”
through which journalists move between positions in the media and government.
Some sociologists argue that this situation threatens journalists’ objectivity, since
they consider their work just a source of current and future paychecks [45]. In this
situation, the state of American journalism “reflects the state of post-truth America™
objective facts are subordinated to emotional appeals and personal convictions
in shaping public opinion; and it is difficult for the public to distinguish relevant news
about important policy issues from the extraneous media noise; well-documented
stories get lost due to the constant buzz of repetitive, sensationalist minutiae that
dominates in the old and new media [13]. Nevertheless, many journalists try
to conscientiously bring the truth to the public, but, given the reluctance of western
leaders and political figures to hear what they do not like, the voice of journalists
and the public ceases to have significance [see, e.g.: 4; 25; 33].

Transformation of the traditional media functions

With the rapid development and widespread popularization of Internet
technologies, the new media based on digital technologies, wireless and satellite
communications and other technical means spreads quickly [41. P. 22-24]. Today
the typical new media includes social Internet platforms, media platforms and
so on. Due to the advantages of Internet technologies, such as high openness,
wide coverage and high efficiency, the new media gradually takes an increasingly
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important place in the discourse influencing and guiding the field of information
communication, which enters the era of the new media [18. P. 117-119]. So, the
question is: if newspapers cease to perform the function of daily coverage of events,
how are they going to invest in long-term, expensive journalistic investigations? [45].
In a sense, the media has turned from the so-called watchdog for the public into
a mouthpiece for politicians: if we consider the press as a political watchdog, the
media serves as a guardian of the public interest, and public support for the media’s
watchdog role is substantial; otherwise, working journalists turn into supporters
of officials for money.

The roots of post-truth go deep into the history of western sociology and
political science. Dating back to Plato, post-truth encompasses theology and
philosophy, focusing on the Machiavellian tradition in classical sociology,
an example of which is Vilfredo Pareto, who offered the original description
of post-truth in terms of “circulation of elites”. The defining feature of post-
truth is a strong distinction between appearance and reality, which is never
fully eliminated; thereby, the strongest and the most convincing appearance
is ultimately mistaken for reality. In other words, post-truth creates a space for
ideological conflicts, and the influence of post-truth on politics has become global
due to the organization of political actions on social networks (which involve
thousands of unsuspecting citizens).

Today there are many prime examples of ‘harassment’ campaigns on social
networks that led to tragedies, thus demonstrating dangerous consequences
of the global spread of disinformation and false information on the Internet [13].
In general, the concept of post-truth denotes circumstances in which objective
facts have less influence on the public opinion than emotional appeals and personal
beliefs. Today post-truth means any ‘fact’ interpreted in a special way in the public
value system, and the share of such interpretations occupies an ever-increasing
part of the information space. This means that the subject (individual, group,
community, society) is vulnerable to the targeted information influence, and his
cognitive activity is redirected or suppressed under the influence of the media
environment [17]. In the post-truth era, far-right politicians appeal to emotions
and impose personal views; they hide the truth and convince people of what is not
true; extremists use social networks as alternative communication channels for
mainstream media organizations (which previously ignored them) to promote their
extremism, and so on.

Most sociological studies examine one aspect of post-truth rather than all
its directions: as a rule, communication researchers focus on the widespread
relationship between post-truth and the corresponding growth of the social media
(the decline of the traditional/mainstream media) [11], emphasizing the significance
of the transforming communication technologies [7]. Technological developments
have reduced the role of the classical media and made public communications more
flexible, which determined a new chapter in the old struggle to define truth [1].
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Some researchers argue that in essence post-truth questions journalists’ claims
to be reporters or arbiters of truth, which is how post-truth in some way discredits
journalism and becomes an object of interest in epistemology of digital journalism
and disinformation [51]. The so called “third wave” rejected anti-science/anti-
expertise views and extreme forms of relativism, instead advocating for technical
expertise in policymaking but without technocracy, especially in areas in which
science should (or should not) prevail [23].

Today the social media has become a decisive factor in the development of the
so called post-truth society. When anyone can post anything on the social media
or on digital platforms, and algorithms spread this information/disinformation
in ways that are independent of the truth of claims and that cannot be controlled
by traditional means, we get a situation in which increasingly more people get their
news (and other types of information) mainly from sources that cannot be considered
reliable [19]. Therefore, in the current post-truth era, the mainstream media,
especially TV channels, must present a clear perspective based on their experience
and expertise rather than amateur experiments and imitation; must maintain the
context of their core and original content, on which they have built their expertise
and people’s trust as their main asset (reputational capital).

The post-truth media in the post-truth society

In the post-truth society, the media, contrary to its primary purpose (to bring
truthful information to the public), becomes the post-truth media. A very illustrative
example is how the post-truth media worked during the 2016 Presidential
Election in the United States [45]: the media coverage of the election was filled
with disinformation, unsubstantiated rumors and outright lies. False stories and
unverified facts were disseminated by fabricated news sites and social media
accounts of candidates and their surrogates. As a result, sensational unverified
claims dominated the news agenda, and such practices continued even after the
president-elect took office. Moreover, false news infiltrated reports of some
mainstream media organizations (like CNN and MSNBC) which disseminated and
reinforced the new president’s unsubstantiated claims, despite openly criticizing
their veracity [33]. For instance, on the website of the American conservative online
magazine covering politics, culture and religion, Federalist, in one article in the
series “Here’s the Full List of Every Lie Joe Biden Has Told as President” (from
September 21, 2022), the Biden administrator repeated the fake story about Russia’s
bounty to justify sanctions. According to the news reports, the US intelligence had
“low to moderate” confidence in the story that Russia offered bounties to members
of the Taliban movement in exchange for killing American soldiers, but the Biden
administration cited the story as one of the reasons Russia should be punished. This
fake story was not only mentioned in the White House fact sheet with the detailed
description of sanctions but also supported (legitimized) by the US government
officials. Despite Donald Trump’s insistence in 2020 that the whole story was “pure
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fake news”, the American corporate media immediately promoted this narrative
as fact, and many news organizations that spread this fake story have not returned
to its previous truthful coverage.

One possible and convincing explanation of this example (and the current
situation in general) is that economic incentives behind the new media (social
networks, digital platforms and so on) imply attracting larger audiences to get
higher advertising revenues. Political content is used to attract consumers
to the social media products rather than to perform a public service function
of informing (and/or warning, educating, enlightening, increasing offline
activities, etc.). In other words, commercial pressures make the new media
organizations publish fascinating (In a positive or negative sense) stories that
attract maximum attention and the largest possible audience. Furthermore,
as digital platforms gain more popularity, such fictitious or fabricated content
widely disseminates, since the media power is concentrated in a small number
of the old and new media corporations [24].

Thus, the article provides a short overview of post-truth as a new problematic
social, political and cultural phenomenon in the contemporary western society
with evident global implications. The phenomenon of post-truth is rooted in the
crisis of trust that today’s liberal democracies and institutions face, especially
in the fields of knowledge and civil participation. Sociological studies of different
post-truth issues tend to focus on such subject fields as consumption and
production of knowledge (news, assessments, claims, advertisement and so on)
as to the greatest extent related to the dissemination of post-truth. In the post-
truth era, the West seems to go backwards, abandoning values of liberalism,
objectivity, honesty, human solidarity and humanistic globalization that were
praised by many of its intellectuals for decades. In addition, there are tens
of thousands of fake news sites (mainly the new media ones) that offer false
information to the audience that had long ago got used to the fact that the media
(In general) always checks information, which is the public believes everything
posted on a more or less presentable media web pages. In the perspective
of information-communication processes, today we live not even in the world
of post-truth but in the world of fake news, since disinformation resources have
already replaced the information ones [44].
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AnHoTanus. Hossle Mera — 310 (hOpMBI KOMMYHHUKAIMH, KOTOPBIE 00IETdaoT MPOU3BOACTBO,
pacrpocTpaHeHre 1 0OMEH KOHTEHTOM Ha Iiatdopmax U B CETsIX, 00eCIeUnBaIOIINX B3aUMOJICHCTBHE
U COTPYAHHYECTBO. 3a MOCIEAHNE TPU ACCATUIICTHS] OHU OBICTPO Pa3BUBAICH U MPOJIOIDKAIOT Pa3BU-
BaThCsl HOBBIMH, HEM3BECTHBIMH paHee Iy TsMH. HoBbIe Meia MMEIOT ITMPOKOE 3HAYECHHE TS COMab-
HOTO YIPaBJICHUS U TTIOJINTUYECKOM MPAKTHKH: 001131251 KOHBEPTeHTHBIMU CBOHCTBAMH, OHH PAJIMKAIBHO
U3MEHHJIN CIIOCO0BI PA0OThI FOCYIAPCTBEHHBIX YUPEKICHUI M KOMMYHHUKAIIMH [OJIMTHIECKHX JIU/IEPOB.
HoBas Menmacpena cyImecTBEHHO MpeoOpa3oBaa CHCTEMY COLMAIBHBIX KOMMYHHKAIMH W W3MEHMIIA
POJTb ’KyPHAIMCTOB B OJIMTHYECKUX TIporieccax. L{udpossie miardopMbl, HCIOIb3yeMble B COBPEMEH-
HBIX MEIHa, MPEeIOCTABISA SNEKTOPATIbHON CUCTEME HOBBIE CIIOCOOBI B3aMMOACHCTBHS C JIEKTOPATOM,
TI03BOJISTIOT BHEZIPUTH HOBBIE CTIOCOOBI ITPOBEICHNS BEIOOPOB U B IIEJIOM PACIIMPHTH MEXaHM3MBI yHaCTHS
rpak/JaH B MOJIUTHKE. B To e Bpemst HOBbIE Me/ina B OOIIECTBE MOCTIIPAB/Ibl IPEBPATHIINCH B OCHOB-
HOI KCTOYHHUK MH(OPMALIH, TJIE JIOKb, IIPUIIPABICHHAS OTACIBHBIMU (aKTaMH, BBLIACTCS 32 HOBOCTH.
CoMHHTETEHOE Ka4eCTBO OOMNBIIEH YacTH TaKMX HOBOCTEH CO3MAeT Cephe3HbIe MPOOIeMbl Tl QyHK-
LIUOHUPOBAHUS IEMOKpPATHYECKOro AUCKypca. B 3apoxnarolyrocs 3Mmoxy HOCTHpaB/bl HOBbIE Meaua
YCUJINBAIOT HETATUBHBIC TCHACHINMN Pa3BUTUA HBMCHﬂmmeﬁCH MEANACPEIbl, KOTOPBIC MOAPBIBAIOT KaK
LIeTN AEMOKPATHIECKH OPHEHTHPOBAHHBIX MEJIHa, TaK ¥ OCHOBBI COLMOKYIIBTYPHOTO pa3BUTHS. Takas
CHUTYalMsl aKTyaJIM3UpyeT HeO0OXOIMMOCTh aHaJIM3a HOBBIX MATTEPHOB MOBECHMS AyTUTOPHU B CBSI3H
C pa3BUTHEM HOBOW Meauacpensl. Bo3pacranue s dexra Meaua3aBUCUMOCTH B OOIIECTBE MTOCTIPABIbI
TIpeBpalaeT HOBbIE MeHa B OCHOBHOW MCTOYHHUK (DEHKOBOI WH(OpPMAIMH, YTO XapaKTepHO, TIPEKIIE
BCETO /Il aMepHKaHCKOro 00IecTsa mocTrpas/apl. Ha ocHoBe aHanmisa ocoOeHHOCTEH TpaJuIMOHHBIX
Y HOBBIX ME/IMa B CTarbe MOKa3aHbl CrIOCOObI OIOKMPOBAHHUS CBOOOAHOIO PACIIPOCTPAHEHHSI ITPaBIH-
BOW MH(OPMAIN TaK Ha3bIBAEMOU «IIPECCOM-PYIOPOM», KOTOPAs CITy)KUT PEKIAMHON MAITMHON IS
TIOJIUTHKOB. METOI0II0rHsl aBTOPCKOTO MO/IX0/A K M3yUYEHHIO MEIMACPEIbl OCHOBaHA HA IPUHIIUIIE TPH-
3HaHMsI KOHBEPTeHIIMH TEXHOJIOTHIA U CO3/[aBaEMOr0 U MOTPEOIISIeMOro KOHTEHTa B KOHTEKCTe (hopMUPO-
BaHUS «OOIIECTBA MOCTIPABIIBI COBPEMEHHOTO 3aI1aTHOTO THIa». KOHBEpreHIms Meracpesibl, HapsLy
C TIO3UTHBHBIMH TEHACHIMSIMH COBPEMEHHOCTH, (DOPMUPYET HOBBIE BO3MOYKHOCTH U JIACT HOBBIC MM-
ITYJIBCBI U1 pa3BUTHA 06H_ICCTBa TOCTIIpAB/bI.
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