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B coBpeMeHHOM MUpe KyJAbTYpPHBIM KamuTal MepecTaeT ObITh HAACTPONKOM
SKOHOMHUKH — OH CTAHOBHUTCSI €€ OCHOBOM, HECyIlel KOHCTpyKIel. KpearuBHbIit
MOTEHIIMAJl CTAHOBUTCS «CBIPbEBOM 0a30i1»: BBIMIPHIBAIOT HE T€, Y KOTro OOJbIle
3aBOJIOB, a T€, y KOro Ooiblile uzei, o0pa3oB u cMbIcioB. 1 uMenHo 3aecs Uunus
BBICTYIIAa€T HE MPOCTO YYACTHUKOM IVI00aIbHON TpaHCc(OpMallMy — OHA CTAHOBHT-
cs ee apxurekropoM. B MuHnuum KynasTypa HUKOTZa He Oblia pa3Blieue€HHEM: OHa
ObUIa BO3/LyXOM, TKaHbIO OBITHS, SI3BIKOM YIIULI, FOP U PEK.

CeroaHsi, Korna TBOpUECKasl SHEPrUusl CTAaHOBUTCS SKOHOMMUYECKHM JIBUTaTe-
JIeM, CTpaHa ¢ MAJUIMAP/IOM JKUBBIX HCTOPUI OKa3bIBA€TCs B DIIUIIEHTPE HOBOM pe-
aJIbHOCTH, I71€ SKOHOMHUKA OKpAallleHa B OPAHXKEBBIM LBET. B CBOEM BBICTYIUIEHUH
Ha ¢opyme WAVES 2025 npembep-munuctp Hapenapa Moau npenioxun Mupy
MeTadopy, B KOTOPOI IKOHOMHKA BAPYT oOperna BET — M 3TOT LBET OKa3aJcs OpaH-
XeBbIM. He 0T IeCTpOThI CTAaTUCTHK, a OT JKapa, UCXOASIIEr0 U3HYTPU: OT KpeaTHB-
HOCTH, KyJIBTYpPHOT'O Haclie[usi, OT cUiibl paccka3a. Orange Economy, kak ee 00o-
sHaumyl Hapenga Moaw, npencrtaBiser co0OM HE MPOCTO CHMBOJIHYCCKHIMA
«1IBETOBOI» CEKTOP, @ 0COOBIM THUI SKOHOMHKH, OCHOBAHHBII Ha JTyXe U KU3HEH-
HOM SHEPruu KyJIbTYphl, TBOPUECTBA U MMPOU3BOJICTBA KOHTEHTA, KOTOPBIE CITy>KaT
ee IBIKYIIEH CuiIoi. B Hell mylbCupyeT SHEpPIus NCKYCCTBA M TEXHOJIOTUI, peMec-
Ja 1 Meaua. IMeHHO 3T TpH KUBBIX BEKTOpA, 1Mo ciioBaM Moy, nonaumarotr MH-
JIMI0 Ha rpeOeHb HOBOM BOJIHBL, B KOTOPOM LIEHHOCTBIO CTAHOBSTCS HE TOJIBKO BEIIIH,
HO YU CMBICIIBL.

Wuaus — He IpOoCTO SMULEHTP OPAHKEBOW SKOHOMHUKH, OHA €€ IPUPOJHAs Ma-
TpULA. 31€Ch PealbHOCTh HUKOI/Ia He OblIa OT/EJIEeHA OT BhIMbICIIA: OOT MPOXOAUT
0 YJIMLAM, IO3T CTAHOBUTCS IIPOPOKOM, a TIECHSI MAHTPOU. DTO 0cOOast KOTHUTHB-
Hasi MOJIeJIb, B KOTOPOH Ka)KI0€ IeHCTBHE MOXKET ObITh PUTYAJIOM, a KaXJIbIi Mpej-
MET — CUMBOJIOM. Takoe BOCHPHUATHE MHMpA CTAaHOBUTCS HWJCAIbHON IOYBOM VIS
KpeaTUBHOW SKOHOMMKH: TBOPYECTBO HE IIPOU3BOAUTCS, & TEUET ECTECTBEHHO, KaK
CBsILEHHBINH ['anr. Mwinnapa yMOB, HaCTPOSHHBIX Ha 00pa3, pUTM M apXeTHIl,
JIal0T HEBEPOSATHYIO IIyOWHY BCEMY, YTO CO3[AeTCs: OT CLEHapHs IO cTapTara,
OT BBILIMBKY J0 BUACOUTPHI. IHIMS HE N300peTaeT OpaHKeByI0 SKOHOMHUKY — OHa
B HEH )KUBET.

I[TeBupl B cTuie baul, cTpaHCTBYIONIME MUCTUKY BeHramum BekamMu 1esiu 0 BHY-
TpeHHel cBoOoIe, O EAMHCTBE Teja U Jyxa, 00Xoasch 6e3 XpaMoB U 10TM. VX my-
3bIKAa POKJAJIach HE Ha CLIEHE, a HA MBUIBHOW JOPOTe, MEXAY PEKOU U JIEpEBHEN,
MEX/1y JbIXaHHEM U MaHTpoi. IMeHHO 3T0 AenaeT ux npeAaredyaMu COBPEMEHHOM
OpaH)XEeBON APKOHOMMKH. Baul — )kUBO€ JOKAa3aTeIbCTBO TOTO, YTO CTOPUTEIUIMHI,
CaMOOBITHOCTh M SMOILIMOHAJIbHAS MOJUIMHHOCTh HE BbIAYMKa IU(PPOBOM 310XH,
a yOMHHBIA MHAUKCKUH Kof. CerofHs, Korna rio0anbHbli PHIHOK TpeOyeT ayTeH-
TUYHOCTHU, baul CTAHOBUTCSI HE TOJIBKO KYJIBTYPHOU IIUTATOM, HO U OW3HEC-Mojie-
JbIO: 332 MICKPEHHOCTh TOTOBBI IJIATUTh, 32 IIYOOKYO TPaJUuLUI0 — HHBECTUPOBATb,
32 YHUKQJIBHBIA 3BYK — IOANMCHIBATh KOHTPAKThl. B cBOeM BbICTyIuIeHMHM Moau
HanoMHuI: «Kaxnas ynuna, kaxzaas ropa, peka ... B IHIuUM KuBeT MWIIHap
uctopui». M tenepp 3TH UCTOPUU CTAHOBATCS SKOHOMUYECKUMU aKLUSIMH — BOC-
TpeOOBaHHBIMU, MOHETU3UPYEMBIMH, SKCTIOPTUPYEMBIMH.
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«My3bikanTsl U3 ['yBaxartu, noakacrepsl u3 Kouu, reiimM-nu3aiinepsl u3 banra-
Jopa...»' — He TOJBKO TOMOHUMHYECCKHIA TepPeUeHb, MOATBEPIKICHUE TOIN(POHNY-
HOCTH KyJIBTYPHOT'O IPOU3BOACTBa B HAMM, HO 1 CUMIITOM IITyOUHHOM TpaHCcop-
Maruu. Kynerypuelii kanutan B UHauM nepectaeT ObITh MUTHBIM JOCTOSTHUEM
METrarnoJIuCcoB, OH CTAHOBUTCS (DIIIOMIHBIM, IOBCEMECTHBIM, pacrpeneacHHbIM. Te-
Mepb KaXkKIbI YeI0BeK, ero TaJaHT U KpeaTHUB — YHUKAIHHOE TOProBOE MpeioKe-
HHUE, KOTOpoe CBOOOTHO, OPraHUYHO U MOTOMY BocTpeOoBaHO. PopMaTHpoBaHUE
KYJIBTYpbI TENEPb IPOUCXOAUT HE CBEPXY — KUHOMENKEpaMU WM MEIUaXOJIMHIaMH,
a TOPU3OHTAJBHO: C TeNe(POHOB, HAYIIHUKOB, CTPUMHUHIOB. JTa HOBAasl MEIHAKOM-
MYHUKAIIMOHHAs CpeJla CTAHOBUTCS M MPOCTPAHCTBOM BBIPAXKEHMSI, U TIOJHOIICH-
HBbIM KaHaJIOM SKOHOMHYECKOH LIeHHOCTH. MIHus nepecraia npocTo NpOU3BOAUTD
HCKYCCTBO — OHA CTaJla UM JIbIIIaTh TIOBCIOMY.

3a 3THM CTOST HE TOJIBKO TAJAHT M SHTY3Ua3M, HO U HHPPACTPYKTYypa: WHHUIIH-
arussl Skill India?, nnarpopmel WAVES Bazaar’ » WAVEX* — ne nagoc, a pado-
e MexaHu3Mbl. DakTHUYEeCKH MBI HAOIIOaeM CTAHOBJIEHHWE HOBOM MeIMacUCTe-
MBI — paclpeeeHHON, THOKOM, OpraHM4eCKH CBA3aHHOM C JIOKaJIbHBIM KPEaTHBOM
1 T100aIbHBIM PBIHKOM. MIMEHHO Takasi cuctema o0ecreurBaeT MpeBpamieHue Kpe-
aruBa B KanuTaj. Bor moyemy nmdpbl He BRIIIAIAT CyXO0: 3a 4eTblpe THS (ecTu-
Basist WAVES 2025 6s110 noanucano cormamiennii (MoU) Ha cymmy 8000 kpopos®
u nposeaeHo 3000 B2B Bctpeud. ITo He MPOCTO 10KA3aTeNIbCTBO CIPOCa — 3TO MO-
MEHT, KOrza KyJlbTypa HauMHaeT padoTarh MO 3aKOHaM HMHIYCTPHH, U HA00O0pOT,
MHAYCTPHSI HAUMHAET MUTAThC 3aKOHAMU KYJIBTYPbl. DKOHOMHUKA HJIEH TepecTaeT
OBbITh IPEAUYBCTBUEM M CTAHOBUTCS CTATUCTUKOM.

OnHa M3 cambIX BIMSTENBHBIX KOHCAJITHHTOBBIX KOMIIAaHUN B Mmupe Boston
Consulting Group (BCG) B noknane «OT KOHTEHTa K KOMMEPIIUWY», TTPEICTABIICH-
HoM Ha ¢popyme WAVES 2025, npornozupyet: k 2030 1. mOTpeOUTEIBCKHE PACXOIBI,
00yCIIOBJIEHHBIE TBOPYECKON IEATENBHOCTRIO, TpeBbIcAT 1 TpiH momr. CIIIA®. Drto
HE KYJIBTYPHBIN BCIUIECK, a fectonic shift, He celicMorpaMma pbIHKa, a JBIKEHHE ca-
MUX TIacTOB Mupoolryiienus. Kak ecnu 0v1 3emnu KypykieTpsl cIBUHYIIUCH MO
TsbkecThio cnoB Kpuminel B «bxaraBaarute». He mpocto mepemeHa — OTKpOBEHUE.

! TIpembep-munnctp Uunnu lpn Hapennpa Moy otkpeiaeT BeictaBky WAVES 2025. Beemup-
HBII CAMMHT ayJJHOBU3YaJIbHBIX U Pa3BIeKaTeNbHBIX TexHoIoruH // [TopTan MuHHCTEpCTBa HHPOPMAIIH
n tenepanuosemanus Mugun. URL: https://www.pib.gov.in/PressReleasePage.aspx?PRID=2125725
(nara obparenus: 14.07.2025).

2 Skill India — npaBUTENBCTBCHHAST MHUIUATABA VHIMY ¢ [EJBIO TIPEIOCTABUTH BO3SMOKHOCTH JIJIsI
0o0y4eHHs ¥ Pa3BUTHS HABBIKOB 3HAUUTEIILHOM YaCTH HACEJICHUS CTPAHBI, B OCHOBHOM MOJIOJEKH.

3 WAVES Bazaar — uudposast miardopma Juisi IpeACTaBUTENIeH KPEaTHBHBIX HHIYCTPHH (KHHO,
TeNneBUICHNEe, My3bIKa, aHUMALsI, HTPBI U1 KOMUKCHI) — AIEMOHCTPAIMS B 00CYKIEHHE ITPOEKTOB, yCTa-
HOBJIEHHS JISJIOBBIX OTHOIIEHUI U SKOHOMUYIECKUX CBSA3EHL.

4 WAVEX — mudposas miatdopma Mo marpoHakeM MpaBUTEIbCTBA, MOAACPKUBAET M Pa3BHBACT
cTapransl B MequiiHo#i cepe Muauu (TBOpUeCTBO, UHHOBAIMY, HHBECTHLIUY, B3aUMOAEHCTBUE C MUPO-
BBIMH JIHJEPAMH U OKCIIEPTaMH).

38000 xpopoB = 958 mun gomt. CIIA.

¢ Cunex Y. WAVES 2025: kpeatuBHast 5KOHOMHKA MHINU CO3MaeT yCIOBHS TS TI00ATBHOTO BIIHS-
HUSI HAa TPUUIHOH Joiu1apoB // DD News : KpynIocyTOUHBIH HOBOCTHOH KaHaJl MHIUHCKOM 00IIecTBEeH-
HOW TenepaauoBemarenbioii komnanuu. URL: https://ddnews.gov.in/en/waves-2025-indias-creative-
economy-sets-the-stage-for-a-trillion-dollar-global-impact/ (nata o6pamenus: 14.07.2025).
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OHo mepepacnpeiesisieT He J0XObl, HO CMbICTBI. TBopUeckas sHeprusi B Muanu
CABUTaET IIUTHI BPEMEHHU: OT Ben K BUACOKOHTEHTY, OT APEBHUX LIACTP K CTOPUTEIN-
JUHTY Ha CTPUMHHIOBBIX IIaT¢opmMax. ITO HOBBIM MHUPOBOM HEHTP MPUTSHKEHUS
KynbeTypHbIX nHBecTulmi. Kak Kopes npeBparuia smounu B s3xcniopt B Buae K-pop,
tak Munus npesparaer Mud B 3KOHOMHKY, HO C MHBIM MacIITaboM U TITyOHHOM.

Moau OTMETHII, YTO SKpaH CTAHOBUTCS MUKPOCKONMYECKHM, HO MOCIAHUE —
Mera’. DTo He TpocTo putopuka, a nuaruo3 snoxu TikTok. Koporkue Bumeo, AR,
MOOUITBHBINA CTOPUTEITIMHT — BCE CIEIUISET JIOKAJIbHOE M II00aNbHOE, YacTHOE
U yHHMBepcalibHOe. MaJleHbKOe YCTPOMCTBO — cMapT(HOH — JaeT OKeaH BO3MOXKHO-
cteii B maciirabe aynmuropuu. [1o nanabim coBmectHoro otuera FICCI-EY?, unny-
CTpusi KOPOTKUX BHJeo B MHauu Beipocia Ha 160 % 3a nBa roga Onaromaps riar-
dopmam Moj, Josh v ShareChat’.

Kuno, My3bIka, UHAYCTpUS BUACOUTP — ITO OOJIBIIIE HE IPOCTO Soff power, 3TO
hard asset: xanuTall, KOHBEPTUPYEMBII B 10XOJ, SKCIOPT U MOJIUTUYECKOE BIIUS-
nue. To, 4T0 B MHUpe Ha3bIBAIOT creative economy, B IHaun o0peno coOCTBEHHOE
UMS U OTTEHOK — OPAH’KEBBIH, IOTOMY YTO 3/1€Ch TBOPUECTBO U3HAYAJIBHO CaKpaJib-
HO, MacIITaOHO U MOBCEAHEBHO. DTO HE UMIIOPTUPOBAHHAS MOAEIb, a OpraHuye-
CKHU BBIpOCILIAsl U3 BEAMICKOTO OBECTBOBAHMUS, OOJUIMBYIACKON SHEPTUU U Ludpo-
Boll u3oOperarenbHocTU. MiMeHHO B MHauum opaH)keBas SKOHOMHKA MOIJIa He
MIPOCTO 3aPOAUTHCS, HO CTaTh IBUXKYILEH CHIIOH, TOTOMY YTO 371€Ch CTOPUTEIUINHT
HE UHCTPYMEHT, a (popMa CyIIeCTBOBAHUSI.

3anagHbple UTPOKHU MPU3HAIOT MPEUMYIIECTBA 3TOM (OPMbI: OHM OTBEYAIOT Ha
ee S3BIK M0-CBOEMY — MHBECTUIIMSIMU. TOJIBKO B OMHOM U3 c(ep, aHUMAITMOHHOM,
100aNIbHBIN PBIHOK YK€ olleHuBaeTcs B 430 MuIp/ T0OJUI., C MTOTEHIIMATIOM yIBOE-
Husa kK 2035 1. YouTube Bnoxwmn 850 KpopoB HE B MeUTHI, a B HHPPACTPYKTYPY,
B MECTHBIX aBTOPOB, B 3KOCUCTEMY. JTO HE KECT BEAKIMBOCTH, a KT PACUECTIMBOIO
JOBEPHUSL.

Orange Economy — 3T0 KOTJla CBET, TEIJIO U PECYPC CIUBAIOTCS B OJJTHOM SIBJIE-
HUU: UCTOPUH, PACCKA3AHHOU TaK, YTO 32 HEE IUIATAT MUJUIMOHBI. DTO HE MPOCTO
HOBBIN PBIHOK. DTO HOBasl KyJIbTypHast rpaButanus XXI B.

We are living at a moment when cultural capital is no longer mere decoration,
an “overstructure” layered on top of the economy — it has become its foundation,
the structural frame of the future. In a world where creativity has become raw

" Ipembep-munuctp Uuanu [lpu Hapenapa Moan otkpsiaet BeicTaBky WAVES 2025. Beemup-
HBIH CAMMHT ayIMOBU3YaIIbHBIX M pa3BleKaTeIbHBIX TexXHoMorui // Tlopran MuHHCTepCTBa HHPOPMAITUH
n tenepanuosenianus Mumun. URL: https://www.pib.gov.in/PressReleasePage.aspx?PRID=2125725
(nara obpammenus: 14.07.2025).

8 FICCI (Federation of Indian Chambers of Commerce and Industry) — ®@enepartist HHARKCKHX
TOproBo-npomeinuieHHbIX nanar; EY (Ernst & Young) — MexayHapoiHas ayTuTOPCKO-KOHCAITHHTOBAsI
KOMITaHHSI.

® Kumar A. Tuning into consumer: Indian M&E rebounds with a customer-centric approach. Ernst
& Young Associates LLP. Published in India, 2022. URL: https://frames.ficci.in/2022.pdf (accessed:
14.07.2025).
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material and stories have become export goods, the winners are not those with the
most factories, but those with the most ideas, images, and meanings. And it is
precisely here that India emerges not just as a participant in global transformation —
but as its architect. Because in India, culture has never been entertainment: it has
been the air, the fabric of existence, the tongue of streets, mountains, and rivers.
Today, with creative energy as the economic engine, a nation of a billion living
stories finds itself at the epicenter of a new reality — one painted orange with meaning
and possibility.

In his address at WAVES 2025, Prime Minister Narendra Modi offered the
world a metaphor in which the economy suddenly acquired a color — and that color
was orange. Not from a kaleidoscope of statistics, but from the inner heat: from
creativity, cultural heritage, the power of narrative. The “Orange Economy,” as he
called it, is not just an economy of color but an economy of spirit — like blood flow-
ing through the veins of culture, creativity, and content. Its pulse is the energy of art,
technology, crafts, and media. These three living vectors, Modi asserted, lift India
to the crest of a new wave — a wave in which value resides not merely in things, but
in meanings.

India is not only the epicenter of the Orange Economy — it is its natural matrix.
Here, reality has never been divorced from myth: gods walk down streets, poets
become prophets, songs become mantras. This is a unique cognitive model where
every action can be ritual and every object, a symbol. Such a worldview is an ideal
seedbed for the creative economy: creativity here is not “produced” — it flows or-
ganically, like the sacred Ganges. A billion minds attuned to form, rhythm, and ar-
chetype impart enormous depth to everything they create — from screenplays to
startups, from embroidery to video games. India does not invent the Orange Eco-
nomy — it lives within it.

Consider this example: Baul singers — wandering mystics of Bengal — have, for
centuries, sung of inner freedom, of the unity of body and spirit, without temples or
dogmas. Their music was born not on stages, but on dusty roads, between rivers and
villages, between breaths and mantras. And that is precisely why they are the fore-
runners of the modern Orange Economy. Baul is living proof that storytelling, au-
thenticity, and emotional sincerity are not digital-era inventions, but embedded in
India’s deep codes.

Today, as global markets crave authenticity, Baul becomes not only a cultural
reference but a business model: sincerity is paid for, tradition is invested in, unique
sound earns contracts. As Modi reminded in his speech: “Every street, every moun-
tain, every river... a billion stories live in India”. Now those stories are becoming
economic assets — demanded, monetized, exported.

“Musicians from Guwahati, podcasters from Kochi, game designers from Ban-
galore...”!” — this is more than a geographic list or evidence of polyphony in India’s
creative production: it signals a profound transformation. Cultural capital in India

1 Ministry of Information & Broadcasting. Government of India (2025, July 14). Prime Minis-
ter Shri Narendra Modi inaugurates WAVES 2025. https://www.pib.gov.in/PressReleasePage.aspx-
?7PRID=2125725
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is no longer the privilege of megacities — it has become fluid, omnipresent, distri-
buted. Now every person, with their talent and creativity, is a unique trade proposi-
tion: free, organic, and therefore perpetually in demand. Cultural formatting no
longer flows top-down — from film studios or media conglomerates but horizontal-
ly: from phones, from headphones, from livestreams. This new media-communica-
tion environment becomes not just an expressive space, but a full channel of eco-
nomic value. India has ceased to merely produce art — it inhales it everywhere.

This is sustained not only by talent and enthusiasm but by infrastructure: initia-
tives like Skill India', platforms such as WAVES Bazaar'? and WAVEX" — not
mere rhetoric, but working mechanisms. In fact, we are witnessing the emergence
of a new mediasystem — not centralized, but distributed, flexible, organically
linked to local creativity and global markets. It is precisely such a system that en-
sures the transformation of creativity into capital. That is why the numbers do not
feel dry: in four days at WAVES 2025, agreements (MoUs) totaling 8000 crore'
were signed, and 3000 B2B meetings took place. This is not just proof of demand —
it is the moment when culture begins to operate under industrial laws. And vice
versa: industry begins to be nourished by culture. The creative economy stops being
a premonition — it becomes statistics.

Boston Consulting Group (BCG), the world’s premier strategic consulting firm,
in its report From Content to Commerce, presented at WAVES 2025, projects that
by 2030, consumer spending driven by creative industries will exceed $1 trillion".
This is not a cultural surge but a tectonic shift — not a seismic wave but the move-
ment of entire strata of consciousness. As if the lands of Kurukshetra had shifted
under the weight of Krishna’s words in the Bhagavad Gita. Not just a change —
a revelation. It redistributes not incomes but meanings. Creative energy in India is
shifting the plates of time: from the Vedas to video content, from ancient shastras to
YouTube storytelling. This is a new global center of cultural investment. Just as
Korea turned emotions into exports through K-pop, India is transforming myth into
economy — but on a different scale and with greater depth.

As Modi put it, “The screen becomes microscopic, but the message is mega
not mere rhetoric, but a diagnosis of the TikTok age. Short videos, AR, mobile
storytelling — all weave together the local and the global, the intimate and the uni-
versal. A small device — a smartphone — but an ocean of possibilities in audience

»16

! Skill India or the National Skills Development Mission of India is a campaign launched by Prime
Minister Narendra Modi. It is managed by the National Skills Development Corporation of India.

12 WAVES Bazaar — Cross-Sector Digital Marketplace for Global Entertainment Industry.

3 WAVEX — The digital platform, under the patronage of the government, supports and develops
startups in the Indian media sector (creativity, innovation, investment, interaction with world leaders and
experts).

148000 crore = $958 000 000.

15 Singh, U. (2025, July 14). WAVES 2025: India s creative economy sets the stage for a trillion-dol-
lar global impact. DD News. https://ddnews.gov.in/en/waves-2025-indias-creative-economy-sets-the-
stage-for-a-trillion-dollar-global-impact/

!¢ Ministry of Information & Broadcasting. Government of India (2025, July 14). Prime Minis-
ter Shri Narendra Modi inaugurates WAVES 2025. https://www.pib.gov.in/PressReleasePage.aspx-
?7PRID=2125725
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scale. According to FICCI-EY", India’s short video industry grew by 160% in two
years, enabled by platforms like Moj, Josh, and ShareChat'8.

Film, music, video games — they are no longer soft power; they are hard assets:
capital convertible into revenue, export, and political influence. What the world
calls the “creative economy,” in India has found its own name and hue — orange —
because here creativity is sacred, expansive, and every day. This is not an imported
model but one that has grown organically from Vedic narration, Bollywood energy,
and digital ingenuity. In India, the Orange Economy did not just emerge — it became
the driving force, because storytelling here is not a skill, it is a way of being.

Western players do not merely acknowledge this — they respond in its own cur-
rency: money. In the animation sector alone, the global market is worth $430 bil-
lion, with potential to double by 2035. YouTube invested 850 crore —not in dreams,
but in infrastructure, in local creators, in the ecosystem. That is not a courtesy ges-
ture, but a calculated act of trust.

The Orange Economy is where light, warmth, and resource converge in a single
phenomenon: a story told in such a way that millions pay for it. This is not just a
new market. This is the new cultural gravity of the 21st century.
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